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WEEKLY IMPACT ANALYSIS & PRICE MOVEMENTS AS FROM 28™ SEPT 2026 TO 05™ OCT 2026

% CHANGE IN % CHANGEIN % CHANGE IN % CHANGE IN

% CHANGE IN % CHANGE IN

PRODUCT CATEGORY BXCHANGE  \upoprcost MAKMUM_ PRODUCT CATEGORY EXCUAGERATE  pORTCosT MAIMUM
01  MILK POWDER +0.2% +0.3%  +0.3% 4 4y  CANNEDPOULTRY 0.0% 0.0% 0.0% P
(Luncheon Meat) ) ’ ’
EDIBLE OIL
02 (Soyabean O, Sunflower Oil, Vegetable OIl) e R 00% % 1) CORNED MUTTON +0.6% +0.5%  +0.3% A
03  PROCESSED CHEESE 0.0% 0.0% 0.0% P CANNED TUNA
13 (Flakes in oill Brine, Solid in oil, Chunks in oil) U +0.5%  +0.9% 4
04  INFANT MILK POWDER 0.0% 0.0% 0.0% *
14 CORNED BEEF 0.0% 0.0% 0.0% P
05 BABY DIAPERS 0.0% 0.0% 0.0% } WHEAT CEREALS
CANNED FISH L (Breakfast Cereals) e i 0.0% P
06 (Pilchards & Mackerel) 0.1%  +01%  +01% 4
16 BASMATIRICE 0.0% 0.0% 0.0% P
07  ADULT DIAPERS 0.0% 0.0% 0.0% *
CANNED VEGETABLES
PULSES 17 (Beans, Mushroom, Potatoes, Peas, Tomatoes, Vegetables) 0.0% 0.0% 0.0% *
08 . . . 0.0% 0.0% 0.0% P
(Black Lentils, Broad Beans, Split Peas, Chickpea Dal)
FROZEN PACKED VEGETABLES
PASTA 18 (Beans, Mixed Vegetables, Peas, Potatoes, 0.0% 0.0% 0.0% P
9 (Macaroni & Spaghett) ez Loz 0.0% Spinach, Sweet Corn)
10  INFANT FOOD/ INFANT FOOD PREPARATION 0.0% 0.0% 0.0% * 19 BUTTER AND MARGARINE +0.4% +0.3% +0.3% 4
G LO BAL CO NTEXT 4 indicates price increases, V indicates price decreases & ’ indicates stable prices.
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MONITORING OF PRICES OF

& IMPACT ANALYSIS

PRICE MOVEMENTS FOR THE MONTH OF SEPTEMBER 2026

/ \ % CHANGE IN
<— CATEGORY PRODUCT AVERAGE
RETAIL PRICE
Retail Prices are collected from FRESH/ CHILLED FOOD DAIRY PRODUCTS
_ (Yoghurt & Fresh Milk) -0.6%

the 1 Oth to the Zoth ANIMAL PROTEINS +0.6%

of each Month - T (Eggs, Meat & Seafood)

PROCESSED FROZEN FOODS +0.6%
(Processed Chicken, Fish & Vegetarians) S
BEVERAGES JUICE +1.2%
@ (Juice in Box/ Bottle, Concentrated Juice/ Syrup) LS
5o WATER & SOFT DRINKS +0.5% D
Retail Prices are collected
SUGAR & FLOUR
across WHITE SUGAR +0.4% D
. FLOUR
\5 retail outlets. / (White & Wheat Flour) +0.3% D
INSTANT NOODLES DRY INSTANT NOODLES +0.3% D
OIL & SAUCES OLIVE OIL -1.0% D
CHILLI SAUCE +4.7% D
TOMATO KETCHUP SAUCE +2.6%
MAYONNAISE SAUCE -0.3% D
LIQUID MILK, TEA & COFFEE LIQUID MILK
ﬂ (UHT Full Cream Milk, UHT Semi-skimmed/ Skimmed +0.2% D
‘™ Cream Milk)
i
i TEA
(Vanilla Tea) I
COFFEE -0.1%
BISCUITS, CHEESE & SWEET
e BISCUIT CREAM CRACKERS +0.1% D
CHEESE & SWEET SPREADS
(Cheese Spreads, Strawberry Jam & Honey) +1.3%
HYGIENE & PERSONAL CARE .
+
PRODUCTS TOOTHPASTE 0.8% »
HAIR SHAMPOO +0.7%
SOAP +0.6% D
TOILET TISSUE PAPER ROLL +8.6% D
» ..o .. HOME CARE PRODUCTS LAUNDRY DETERGENTS -0.1%
=" D : (Washing Machine Powder & Washing Liquid) LG
_—
HOUSEHOLD CLEANING SUPPLIES +7.4%
(Dish Washing Liquid, Cleaning Detergents & Gel WC) S
KITCHEN PAPER TOWELS -1.4%
«dilis
ilie, DOG FOOD DOG DRY PELLETS -0.7% D

* 4 Indicates price increases, ¥ indicates price decreases &  indicates stable prices.
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Global Perspective

Global Freight

As at date, the global freight! rates are currently 20%
higher than they were before the war started. As
compared to last week, the freight fell by 1%.

The war has led to main impact:

» 58.3% of the oil imports for Mauritius is sourced

from the Hormuz region (UNCTAD)

Some Asian importers — China, Japan, South Korea — have begun sourcing crude from as far

as Argentina to offset lost Middle East supply, signalling the “new normal”, not quick, disruption.

The war has added an estimated $330 billion to global oil, fuel, and LNG import bills from March

to August, with crude driving nearly half that increase.

Smaller firms can remain at risk of exclusion from value chains even when overall trade volumes

recover. Thus, creating the risk of an “exclusion effect’.

Global energy prices spiked alarmingly again, driven largely by the escalating conflict between

Yemen's Houthis and Saudi Arabia leading to damage in the East -West pipeline which is set to

reduce to about 8.6 million barrels per day by the end of August.

» 2026 oil shock may become larger than the 1973 and 1979 oil crises and larger than the 2022
Ukraine-related energy crisis
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World Food Prices Food Price Index

Since January 2026, the world prices of food have
been on upward trend and increased by 10%

The international prices of Meat (+2%), Cereals
(+14%), Sugar (+27%) and Oils (+18%). The
international prices of dairy fell by 1%.
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The Impact can be summarised by:

» International palm oil prices continued to

increase, driven by robust global import demand.

» Super El Nifio-related weather conditions continued to affect production prospects in key
sugar producing countries in Asia. Additionally, India’s announcement of duty-free raw sugar
imports further contributed to the increase in international sugar prices.

Energy prices are projected to surge by 24% this year to their highest level

up to 363 million people can move into acute food insecurity this year, according to the WFP.
The WFP forecasts a 24 percent increase in food-insecure people across Asia if the crisis
persists

Cargo ships must bypass blocked routes and sail entirely around the African continent. This
adds weeks of transit and roughly $1 million in extra fuel costs per ship.
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International Prices of US Dollar INTERNATIONAL EVOLUTION OF

For the month of August, since the start of the war, the usb

international prices of USD have gain in value against 5

the GBP (13.57%) but lose in value against Euro (0.15) 0.15 0.16

and JPY (0.16%). 0 - -
EUR/USD G SD usD/JpPY

Since start of October, the Mauritian Rupee appreciated -5 BI

against the USD (0.7%) and Pound Sterling (0.4) but
stable against Euro. However, since start of January
2026, the rupee has lost in value against the EURO s
(6.3%) and GBP (1.9%). The USD has attained the same -13.57
level as in January 2026.

-10

1 Price of global freight USD 2,786 full container load in January 2026



PRICE ANALYSIS AND MONITORING DIVISION

MILK POWDER
[ 1 = 5= 5 R

MOST CONSUMED BRANDS Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26 | % | Sep-26 % Oct-26 %

Farmland Sachet 1 KG 274.57| 27536 8.4% | 277.43| 0.8%| 27549| -0.7% | 275.34|-0.1% | 275.34| 0.0% | 278.74| 1.2% h
Red Cow 1 KG 279.21| 256.37| 0.0%| 269.13| 5.0%| 276.90| 2.9%| 276.60|-0.1% | 276.60| 0.0% | 278.48| 0.7% h
Twin Cows 1 KG 248.00| 230.78| 0.0%| 230.78| 0.0%| 230.78| 0.0%| 230.78| 0.0% | 233.61| 1.2%| 23361 0.0%| =
Snowy 1 KG 271.26| 250.02| 0.0% | 268.50| 7.4% | 262.43| -2.3%| 262.28|-0.1% | 262.82| 0.2%| 262.82| 0.0%| =
Anchor Sachet 1 KG 275.89| 252.06 -0.8% | 252.06| 0.0%| 27250 8.1% | 272.50| 0.0% | 275.12| 1.0%| 275.12| 0.0%| =
Cowland 1 KG 249.00| 213.47| 0.0%| 217.85| 2.1%| 217.85| 0.0%| 217.85| 0.0% | 217.85| 0.0%| 217.85| 0.0%| =
Dolly Milk Powder Packet 1 KG 252.23| 227.97| 0.0%| 228.56| 0.3%| 228.56| 0.0% | 232.09| 1.5% | 232.09| 0.0%| 232.09| 0.0%| =
AVERAGE 1.1% 2.2% 1.1% 0.2% 0.3% 0.3%

Price Evolution - Milk Powder
330.00

310.00

Subsidy War
Phase Phase

—

290.00

270.00
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230.00

210.00

190.00

17000
Jul-2025  Aug-2025 Sep-2025 Oct-2025  Nov-2025 Dec-2025 Jan-2026  Feb-2026 Mar-2026  Apr-2026 May-2026  Jun-2026  Jul-2026 ~ Aug-2026 Sep-2026  Oct-2026

——Farmland Sachet 1 KG ~ ——Red Cow 1 KG Twin Cows 1 KG Snowy 1KG ~ ——Anchor Sachet1 KG ~ ——Cowland Instant FCMP 1 KG ~ ——Dolly Milk Powder packet 1 KG

Note: %A refers to percentage change

KEY FACTS % A % A % A
Max. Retail Price Import Cost Exchange Rate

OCT !
5056 &) +0.3% +0.3% +0.2%

% A MAXIMUM RETAIL PRICE (AVERAGE PRICE) % A IMPORT COST (AVERAGE PRICE) % A EXCHANGE RATE (AVERAGE PRICE)

2.2% )
1.3% %

1% 11% 0.8%

0.5%
0.3% 0.9%
0.1% I 023 03% 03% 0.0% I I i
E] o ® ® © Y o o8 ‘t! a8
et @ \@ L & o o «@"l@ & @ NENIEC A
0.6% 0.3% 0:6% —02% 0.2%

-1.2%

The Maximum Retail Price for the most consumed brands Milk Powder has increased by 0.3% due to an increase of 0.3% in the import cost (Freight &
Insurance) and an increase of 0.2% in the effective foreign currency vis-a-vis the Mauritian Rupee.

IMPACT ANALYSIS
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October 2026 - Week 1 MINISTRY OF COMMERCE AND CONSUMER PROTECTION 1



PRICE ANALYSIS AND MONITORING DIVISION

EDIBLE OIL (Soyabean Qil, Sunflower Qil, Vegetable Oil)
[ SUBSIDISED MAXIMUMRETAIL PRICE/MAXIMUMRETAILPRICE |

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26| % |Sep-26 % Oct-26 %
Rani Bottle Vegetable Oil 1L* 80.43 7272 0.0% 7272 0.0% 78.90| 8.5% 78.95| 0.1%| 7895 0.0% 78.95 0.0%| =
Rajah Vegetable Oil 1L* 81.06 78.35| 0.0% 78.35| 0.0% 78.35| 0.0% 78.35| 0.0%| 78.35| 0.0% 78.35 0.0%| =
Leader Refined Soyabean Oil 1L* 78.00 81.37| 24.2% 82.33| 1.2% 82.29| 0.0% 82.14| -0.2% | 82.17| 0.04% 82.17 0.0%| =
Moroil Sunflower Oil 1L 94.58 99.28| 0.0% 99.28| 0.0% 99.81| 0.5% 99.91| 0.1%| 99.91| 0.0% 99.91 0.0%| =
Orient Gold Sunflower Oil 1L 73.14 99.53| 0.0%| 100.47| 0.9%| 10047 0.0%| 104.59| 4.1% | 104.59| 0.0%| 104.59 0.0%| =
Sunbeam Sunflower Oil 1L 110.95| 123.27| 0.0% | 123.27| 0.0%| 137.29| 11.4%| 137.29| 0.0% | 137.29| 0.0% | 137.29 0.0%| =
Abali Sunflower Cooking Oil 1L 0.00 91.19| 0.0% 91.19| 0.0% 91.19| 0.0% 91.19| 0.0%| 91.19| 0.0% 91.19 0.0%| =
AVERAGE 3.5% 0.3% 2.9% 0.6% 0.0% 0.0%
* Subsidised Product
Price Evolution - Edible Oil
160.00
14000 Subsidy War
Phase Phase
120.00
10000 7
80.00 —"\ /
60.00 R
40.00
Jul-25 Aug-25 Sep-25 Oct-25 Dec-25 Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jun-26 Jul-26 Aug-26 Sep-26 Oct-26

——Rani 1L Bottle ——Rajah Vegetable Oil 1 L

Note: %A refers to percentage change

Leader Refined Soyabean Oil 1L ——Moroil Sunflower 1L ——Orient Gold Sunflower Oil 1L ——Sunbeam Sunflower Oil 1L

KEY FACTS

OCT

2026 %Ll

% A % A
Max. Retail Price Import Cost

0.0% 0.0%

% A
Exchange Rate

0.0%

% A MAXIMUM RETAIL PRICE (AVERAGE PRICE)

42%

% A IMPORT COST (AVERAGE PRICE)
3.6%

% A EXCHANGE RATE (AVERAGE PRICE)
0.6%

33% 85% .
2.9% 04%
o 02/ 02“/
15/ 12°/ % 00% 010/ P
0.6%
03% 0.0% 0.0% 0.0%
W oo oo ® g R
. *@\,@,@.@ FEFEFFTTYELS 'b“%"’&vﬁ'b*Q\“\wv'%Q@o"
rz§\ w, 'z>' Q IR M S Y <' g RN v =
¥« ‘& A v e 0.2% -0.02% -0.02%
0.1%
The Maximum Retail Price for the most consumed brands Edible Oil (Soyabean Oil, Sunflower Oil, Vegetable Oil) has remained stable.
IMPACT ANALYSIS
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October 2026 - Week 1

=) AER === % A Import Cost =@=% A MRP

MINISTRY OF COMMERCE AND CONSUMER PROTECTION




PRICE ANALYSIS AND MONITORING DIVISION

PROCESSED CHEESE
= s e -

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26 % | Sep-26| % Oct-26 %
Kraft Cheddar Processed Cheese Block 250G 105.14 94.46| 0.0% 98.33| 4.1% 98.47| 0.1% 97.26| -1.2% 98.70| 1.5% 98.70| 0.0% | =
Melbourne Processed Cheese Block 250G 97.49 85.67| -0.2% 85.67| 0.0% 86.32| 0.8% 86.21| -0.1% 86.21| 0.0% 86.21| 0.0%| =
Bega Processed Cheese 250G 94.31 83.08| 0.5% 84.53| 1.7% 84.53| 0.0% 84.65| 0.1% 84.65| 0.0% 84.65| 0.0%| =
Arla Cheesy Processed Cheese Block 250G 93.86 85.22| 0.0% 85.22| 0.0% 85.22| 0.0% 85.22| 0.0% 85.22| 0.0% 85.22| 0.0%| =
Hajdu Processed Cheese 200G 0.00 43.31| 0.0% 43.31| 0.0% 43.31| 0.0% 43.31| 0.0% | 43.31| 0.0% 4331| 0.0%| =
Twin Cows Processed Cheese 250G 88.78 78.78| 0.0% 78.78| 0.0% 78.78| 0.0% 78.78| 0.0% 78.78| 0.0% 78.78| 0.0%| =
AVERAGE 0.0% 1.0% 0.2% -0.2% 0.2% 0.0%
Price Evolution - Processed Cheese
110.00
105.00
Subsidy War

100.00 Phase Phase

95.00

90.00

85.00

80.00 2

75.00

70.00
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——Kraft cheddar packets 250g ——Melbourne Processed Cheese Block 250g Bega Processed Cheese Block 250G —Arla Cheesy Processed Cheese Block 250g
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Note: %A refers to percentage change

% A % A % A
Max. Retail Price Import Cost Exchange Rate

OCT ?
OCT &by 0.0% 0.0% 0.0%

KEY FACTS

% A MAXIMUM RETAIL PRICE (AVERAGE PRICE) % A IMPORT COST (AVERAGE PRICE) % A EXCHANGE RATE (AVERAGE PRICE)
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The Maximum Retail Price for the most consumed brands Processed Cheese remained stable.

IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

INFANT MILK POWDER
T . T T |

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % | Aug-26| % |Sep-26 % Oct-26 %
Bledilait Croissance Vitafer 400G 251.57| 237.92| 2.0%| 23792 0.0%| 251.13| 5.6% | 251.13| 0.0% | 251.13| 0.0% | 251.13 0.0%| =
Bledilait Croissance Vitafer 900G 520.75| 479.12| 2.0% | 479.12| 0.0%| 503.80| 5.2% | 502.62| -0.2% | 502.62| 0.0% | 502.62 0.0%| =
Nursie Croissance 3 900G 557.82| 572.18| 0.3% | 572.18| 0.0%| 570.43| -0.3% | 567.72| -0.5% | 568.63| 0.2% | 568.63 0.0%| =
France Lait No1 Premium 400G 296.62| 299.03| 3.0% | 299.03| 0.0% | 299.03] 0.0% | 299.03| 0.0% | 299.03| 0.0% | 299.03 0.0%| =
France Lait No1 900G 608.85| 588.80| 0.0% | 588.80| 0.0%| 590.14| 0.2% | 590.14| 0.0% | 590.14| 0.0% | 590.14 0.0%| =
Aptamil Premium + 2 900G 657.69| 654.39| 0.0% | 654.39| 0.0% | 654.39| 0.0%| 654.39| 0.0% | 654.39| 0.0%| 654.39 0.0%| =
AVERAGE 1.2% 0.0% 1.8% -0.1% 0.0% 0.0%
Price Evolution - Infant Milk Powder
74000 Subsidy War
Phase Phase
640.00 \
SR
540.00
440,00
340,00
240.00
140.00
40.00
Jul-2025  Sep-2025  Oct-2025  Nov-2025 Dec-2025 Jan-2026  Feb-2026  Mar-2026  Apr-2026  May-2026  Jun-2026  Jul-2026  Aug-2026  Sep-2026  Oct-2026
—Bledilait Croissance Vitafer 400G~ ——Bledilait Croissance Vitafer 900G France Lait No1 Premium 400G~ ——France Lait No1 900G~ ——Aptamil Premium + 2 900G
Note: %A refers to percentage change
% A % A % A
KEéléc'-lr's Max. Retail Price Import Cost Exchange Rate
2026 &)Y, 0.0% 0.0% 0.0%
% A MAXIMUM RETAIL PRICE (AVERAGE PRICE} % A IMPORT COST (AVERAGE PRICE) % A EXCHANGE RATE (AVERAGE PRICE)
1.8% 3%
1.5%
1.3%
1.2% 0.7%
1% 0:4% 0:3%
9 ) 7 0.3% P
0% 205 04% 03% 11 . I 0.0% 0'!“ I oo
04% O B B o o SR )
0.2% - RO S B R - R
01% [ l 0.0% 0.0% 0.0% & voe \Sbmf AR LRt
?%%%%%%E:b ¥ o
& & \Sb& « \S"Q, W \»’@’ e g ys %
-0.9%
The Maximum Retail Price for the most consumed brands Infant Milk Powder has remained stable.
IMPACT ANALYSIS
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October 2026 - Week 1 MINISTRY OF COMMERCE AND CONSUMER PROTECTION 4



PRICE ANALYSIS AND MONITORING DIVISION

BABY DIAPERS
15 5 e o

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % | Aug-26| % |Sep-26| % Oct-26 %

Pampers Baby Dry S4 (X56) 503.83| 500.75| 0.4% | 538.44| 7.5% | 554.47| 3.0% | 565.83| 2.0% | 572.51| 1.2%| 572.51| 0.0%| =
Mignon Baby Diaper Eco Plus Maxi X40 283.84| 254.25| 3.3% | 254.25| 0.0% | 254.25| 0.0% | 254.25| 0.0% | 278.18| 9.4% | 278.18| 0.0%| =
Huggies Dry Comfort -No 3 - X46 412.90| 387.51| 0.0%| 387.51| 0.0%| 387.51| 0.0% | 387.51| 0.0% | 387.51| 0.0%| 387.51| 0.0%| =
Bebecalin Eco Medium Maxi X24 191.39| 168.14| 2.2% | 168.14| 0.0%| 180.27| 7.2% | 182.67| 1.3% | 182.67| 0.0% | 182.67| 0.0%| =
Bbdry Maxi X8 70.83 73.20| 4.5% 75.50| 3.1% 75.50| 0.0% 75.50| 0.0% | 75.39| -0.1% 7539 0.0%| =
Bebedou Yellow Classic Junior X44 339.33| 295.00| 0.0% | 297.55| 0.9% | 297.55| 0.0% | 297.55| 0.0% | 297.55| 0.0% | 297.55| 0.0%| =
AVERAGE 1.7% 1.9% 1.7% 0.6% 1.7% 0.0%

Price Evolution - Baby Diapers
700.00 Subsidy War
Phase Phase
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——Pampers Baby Dry S4 - X56 ——Mignon Baby Diaper Eco Plus Maxi X40 Huggies Dry Comfort No 3 X46
—Bebecalin Eco Medium Maxi X24 —Baby Dry Maxi X8 ——Bebedou Yellow Classic Junior 44

Note: %A refers to percentage change

%A %A %A
KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Baby Diapers has remained stable.
IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

CANNED FISH (Pilchards & Mackerel)
[ suISEDMAXMUMRETALPRICE |

BRAND Nov-24 | May-26 % Jun-26 | % Jul-26 % | Aug-26| % |Sep-26| % Oct-26 %

Glenryck Pilchard In Tomato Sauce 400 G 128.39| 128.89| 0.0% | 128.89| 0.0% | 134.54| 4.4% | 142.19| 5.7% | 142.19| 0.0%| 143.30| 0.8%| W
Glenryck Jack Mackerel In Tomato Sauce 425G 118.64| 123.79| 1.0%| 123.79| 0.0%| 131.90| 6.6% | 131.90| 0.0% | 133.50| 1.2% | 133.50| 0.0%| =
Lucky Star Canned Pilchards In Tomato Sauce 425G 92.24 8242 2.2% 83.03| 0.7% 83.05| 0.0% 87.40| 5.2% | 87.05| -0.4% 87.05| 0.0%| =
Lucky Star Mackerel In Tomato Sauce 425G 75.46 64.00| 0.0% 64.00| 0.0% 66.12| 3.3% 66.86| 1.1% | 66.86| 0.0% 66.86| 0.0%| =
Seafarer Pilchards In Tomato Sauce 425G 72.82 63.85| 0.0% 65.75| 3.0% 65.70| -0.1% 65.70| 0.0% | 68.86| 4.8% 68.86| 0.0%| =
Chef Pride Mackerel In Vegetable Oil 425G 32.35| 2537| 0.0%| 25.37| 0.0% 25.37| 0.0% 32.24\27.1% | 32.24| 0.0% 3224 0.0%| =
Sanjose Jack Mackerel In Tomato Sauce 425G 79.44 75.54| 0.0% 75.54| 0.0% 75.54| 0.0% 75.54| 0.0% | 75.54| 0.0% 7554 0.0%| =
Blue Sea Pilchards In Tomato Sauce 425G 34.70| 43.73| 0.0%| 44.89| 2.7% 44.89| 0.0%| 44.89| 0.0%| 44.89| 0.0% 4489 0.0%| =
Ocean Best Jack Mackerel In Tomato Sauce 425G 73.22 61.17| 0.0% 62.66| 2.4% 62.66| 0.0% 62.66| 0.0%| 62.66| 0.0% 62.66| 0.0%| =
AVERAGE 0.4% 1.0% 1.6% 4.3% 0.6% 0.1%

Price Evolution - Canned Pilchards
150.00
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——Glenryck Pilchard In Tomato Sauce 400G ——Glenryck Jack Mackerel in Tomato Sauce 425G Lucky Star Canned pilchards in tomato sauce 425G
—Lucky Star Mackerel in Tomato Sauce 425G —Seafarer pilchards in tomato sauce 425G

Note: %A refers to percentage change

KEY FACTS

% A MAXIMUM RETAIL PRICE (AVERAGE PRICE)

% A
Max. Retail Price

+0.1%

% A

Import Cost

+0.1%

% A
Exchange Rate

+0.1%

% A IMPORT COST (AVERAGE PRICE)

% A EXCHANGE RATE (AVERAGE PRICE)

1.2%
4.3%

2% 1.8% o, 16%
oo WY o W0

0.9%

'\3’ o (f° a@ ’&’ -
S R O R O R Y 3% 02/0D
OW% 02/“ o1“/
]
f\? '\i! &9 o 'B’ 'ﬁ’ 5\? o
FF \?9\ 9 SRR
0.1 Vo
-14.1%

10.0%

5.0%

0.0%

5.0%

-10.0%

-15.0%

The Maximum Retail Price for the most consumed brands Canned Fish (Pilchards & Mackerel) has increased by 0.1% due to an increase of 0.1% in the
import cost (Freight & Insurance) as well as the effective foreign currency vis-a-vis the Mauritian Rupee.

IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

ADULT DIAPERS
1 5 = 5 e v

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 % Oct-26 %
Adfit Adult Pants Diaper (Size L) (10Pcs) 240.99 197.01| 17.4% | 197.01| 0.0% | 193.58| -1.7% | 193.58| 0.0% | 180.24| -6.9% | 180.24| 0.0%| =
Confidence Adult Diaper (Size M) 194.85| 145.35| 0.0% | 145.35| 0.0%| 181.33| 24.8% | 181.33| 0.0% | 187.43| 3.4%| 187.43| 0.0%| =
Giggles Std Adult Diapers Large (X10) 261.31| 147.85| 2.6% | 147.85| 0.0% | 164.29| 11.1% | 164.29| 0.0%| 164.29| 0.0%| 164.29| 0.0%| =
AAB Adult Diapers - Large X 10 210.18| 169.34| 0.0% | 204.98| 21.0% | 204.98| 0.0% | 210.96| 2.9%| 210.96| 0.0%| 210.96| 0.0%| =
Canped Pants Eco Large X30 930.64| 733.59| 0.0%| 733.59| 0.0%| 733.59| 0.0%| 733.59| 0.0%| 733.59| 0.0%| 733.59| 0.0%| =
Abena Slip, L4, Premium 0.00| 633.51| 0.0%| 633.51| 0.0%| 633.51| 0.0%| 633.51| 0.0% | 633.51| 0.0%| 633.51| 0.0%| =
Paddlers Adult Diapers Pants Large*30 557.11| 459.39| 0.0% | 469.34| 2.2% | 469.34| 0.0%| 526.68| 12.2% | 526.68| 0.0% | 526.68| 0.0% | =
AVERAGE 2.9% 3.3% 4.9% 2.2% -0.5% 0.0%
Price Evolution - Adult Diapers
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Note: %A refers to percentage change
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The Maximum Retail Price for the most consumed brands Adult Diapers has remained stable.
IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

PULSES (Black Lentils, Broad Beans, Split Peas, Chickpea Dal)
[ SUSSIDISEDMAXIMUMRETAILPRICEIMAXIMUMRETAILPRICE |

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 % Oct-26 %
Rocket - Lentille Noir - 500 G* 26.83 21.58 0.0% 21.58 0.0% 12.26| -43.2% 12.26 0.0% 12.51 2.0% 12.51 0.0%| =
Orient Red Lentils 500G* 37.18 37.18 0.0% 37.18 0.0% 21.25| -42.8% 21.25 0.0% 21.25 0.0% 21.25 0.0%| =
5 Star Lentilles Noires 500G* 0.00 26.53 0.0% 26.53 0.0% 16.53| -37.7% 18.19| 10.0% 18.19 0.0% 18.19 0.0%| =
Best Foods & Winners - Red Split Lentils 500G* 36.30 32.62 0.0% 32.62 0.0% 22.62| -30.7% 22.62 0.0% 22.62 0.0% 22.62 0.0%| =
Rocket - Gros Pois - 500 G 48.90 37.94 0.0% 37.94 0.0% 37.94 0.0% 37.94 0.0% 37.94 0.0% 37.94 0.0%| =
Rocket - Dholl Petit Pois - 500 G 18.74 18.87| 12.1% 18.87 0.0% 18.87 0.0% 14.28| -24.3% 14.28 0.0% 14.28 0.0%| =
Rocket - Chana Dal - 500 G 35.78 30.52| -10.7% 30.52 0.0% 30.48 -0.1% 30.48 0.0% 30.48 0.0% 30.48 0.0%| =
Orient Yellow Split Peas 500G 25.28 25.28 0.0% 25.28 0.0% 25.28 0.0% 22.33| -11.7% 22.33 0.0% 22.33 0.0%| =
Orient Gros Pois 500G 54.56 54.56 0.0% 54.56 0.0% 54.56 0.0% 35.48| -35.0% 35.48 0.0% 35.48 0.0%| =
5 Star Dholl Petit Pois 500G 0.00 16.26 0.0% 16.26 0.0% 16.26 0.0% 23.72| 45.9% 23.72 0.0% 23.72 0.0%| =
Alpa Yellow Split Peas 500 G 20.53 18.45 0.0% 18.45 0.0% 25.85| 40.1% 25.85 0.0% 25.85 0.0% 25.85 0.0%| =
AVERAGE 0.1% 0.0% -10.4% -1.4% 0.2% 0.0%
* Subsidised Product
Price Evolution - Pulses
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Note: %A refers to percentage change
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The Maximum Retail Price for the most consumed brands Pulses (Black Lentils, Broad Beans, Split Peas, Chickpea Dal) has remained stable.
IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

PASTA (Macaroni & Spaghetti)
[ SUBSIDISEDMAXIMUMRETAILPRICE/MAXIMUMRETAILPRICE |

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 % Oct-26 %

Panzani Macaroni 1 Kg* 124.08| 152.83| 0.3% | 152.97| 0.1%| 132.50| -13.4% | 130.21| -1.7% | 130.21 0.0% | 130.21 0.0%| =
San Remo Macaroni 500G* 41.67 51.63| 11.3% 51.63| 0.0% 42.29| -18.1% 39.85| -5.8% | 3846 -3.5% 38.46 0.0%| =
Barilla Macaroni 500G* 82.77 99.81| 0.2% 99.81| 0.0% 90.31| -9.5% 90.26| -0.1% | 88.95| -1.5% 88.95 0.0%| =
Fiorini Macaroni Cello 500G* 47.67 51.13| -0.1% 51.13| 0.0% 41.45| -18.9% 41.34| -0.3%| 39.97| -3.3% 39.97 0.0%| =
Panzani Spaghetti 1Kg 115.67| 142.67| 0.4% | 143.31| 0.4%| 143.31| 0.0%| 142.84| -0.3% | 143.62 0.5% | 143.62 0.0%| =
San Remo Instant Spaghetti #3 500G 43.43 51.63| 11.5% 51.63| 0.0% 5222 1.1% 51.01| -2.3%| 50.72| -0.6% 50.72 0.0%| =
Barilla Spaghetti No5 500G 71.52 86.96| 0.4% 86.96| 0.0% 87.65| 0.8% 87.65| 0.0%| 87.47| -0.2% 87.47 0.0%| =
La Molisana Spaghetti 500G 109.00 65.08| 0.2% 65.08| 0.0% 65.08| 0.0% 65.08| 0.0%| 65.08 0.0% 65.08 0.0%| =
Fiorini Spaghetti Cello 500G 42.72 4490 0.2% 44.90| 0.0% 45.07| 0.4% 44.87| -0.4% | 45.00| 0.29% 45.00 0.00% | =
Golda Spaghetti 500 G 21.47 27.88| 0.0% 28.69| 2.9% 28.69| 0.0% 28.69| 0.0%| 28.69 0.0% 28.69 0.0%| =
AVERAGE 0.3% 2.4% 0.3% -5.8% -0.8% 0.0%

* Subsidised Product
Price Evolution - Pasta
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——San Remo Instant Spaghetti #3 500G Barilla Spaghetti No5 500G ——Fiorini Spaghetti Cello 500G Golda Spaghetti 500 G
Note: %A refers to percentage change
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The Maximum Retail Price for the most consumed brands Pasta (Macaroni & Spaghetti) has remained stable.

IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

INFANT FOOD/ INFANT FOOD PREPARATION
[ < 5 Al R

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 % Oct-26 %

Bledine Miel Et Lait 250G 159.23| 166.12| 0.0% | 166.12| 0.0% | 151.16| -9.0% | 150.94| -0.1% | 151.42 0.3%| 151.42| 0.0%| =
Bledine Extra Banane Et Fraise 200G 146.68| 154.56| 0.0% | 154.56| 0.0% | 139.30| -9.9% | 138.64| -0.5% | 139.92 0.9%| 139.92| 0.0%| =
Purity Apples & Guava 110ML 41.95 45.21| 0.0% 46.24| 2.3% 31.74| -31.4% 31.74| 0.0%| 31.74 0.0% 31.74| 0.0%| =
Purity 3 Mixed Veg 200ML 0.00 47.91| 0.0% 48.04| 0.3% 33.93| -29.4% 33.93| 0.0%| 33.93 0.0% 3393 0.0%| =
Phosphatine Nutrijoy Multi Cereales 190G 83.13 87.89| 0.0% 88.67| 0.9% 73.67| -16.9% 73.70| 0.0%| 73.70 0.0% 73.70| 0.0%| =
Phosphatine Nutrijoy Lactee Fruits 190G 83.13 87.64| 0.0% 88.40| 0.9% 73.40| -17.0% 73.51| 0.1%| 73.51 0.0% 7351 0.0%| =
Rhodes Squish Mixed Veg 110 ML 29.01 29.02| 0.7% 29.02| 0.0% 15.86| -45.3% 15.88| 0.1%| 15.88 0.0% 15.88| 0.0%| =
Babybio Pot Peche Pomme 130G 75.50| 125.67| 0.0% | 125.71| 0.0% 95.71| -23.9% 95.71| 0.0% | 95.71 0.0% 95.71| 0.0%| =
AVERAGE 0.1% 0.5% -22.8% 0.0% 0.2% 0.0%

Price Evolution - Infant Food/ Preparation
190.00
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~——Bledine Miel Et Lait 250G ——Bledine 200G Extra Banane Et Fraise Purity Apples & Guava 110ML ——Purity Mixed Veg 200ML
——Phosphatine Nutrijoy Multi Cereales 190G ——Phosphatine Nutrijoy Lactee Fruits 190G Rhodes Squish Mixed Veg 110 Ml ——Babybio Pot Peche Pomme 130G

Note: %A refers to percentage change
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KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Infant Food/ Infant Food Preparation has remained stable.
IMPACT ANALYSIS
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CANNED POULTRY (Luncheon Meat)

PRICE ANALYSIS AND MONITORING DIVISION

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 % Oct-26 %
Tulip Chicken Luncheon Meat 340G 98.00 92.62| 1.4% 92.62| 0.0% 83.48| -9.9% 83.35| -0.2% 83.81 0.6% 83.81 0.0%| =
Exeter Chicken Luncheon Meat 340G 93.96 93.87| 0.0% 93.87| 0.0% 83.87| -10.7% 83.87| 0.0% 83.87 0.0% 83.87| 0.0%| =
Sara Chicken Luncheon Meat 350G 0.00 52.62| 0.0% 52.62| 0.0% 42.62| -19.0% 42.62| 0.0% 42.62 0.0% 42.62 0.0%| =
Zwan Chicken Luncheonmeat 340G 99.00 80.63| 0.0% 80.63| 0.0% 70.63| -12.4% 70.63| 0.0% 88.20| 24.9% 88.20 0.0%| =
AVERAGE 0.4% 0.0% -13.0% 0.0% 6.4% 0.0%
Price Evolution - Canned Poultry
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KEY FACTS
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The Maximum Retail Price for the most consumed brands Canned Poultry (Luncheon Meat) has remained stable.
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PRICE ANALYSIS AND MONITORING DIVISION

CORNED MUTTON
| e

BRAND Nov-24

May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 % Oct-26 %
Watsonia Canned Corned Mutton 340g 193.66( 236.51 21% | 235.74|-0.3% | 213.72| -9.3%| 213.54| -0.1% | 213.54 0.0%| 215.19| 0.8%| &
Monarch Canned Corned Mutton with Cereals 326g| 151.94| 149.87 0.0% | 156.68| 4.5% 138.81( -11.4% | 138.81| 0.0% | 138.81 0.0% 138.81| 0.0% | =
Sunbridge Corned Mutton 340g 86.25 97.28 0.0% 97.28| 0.0% 77.28| -20.6% 79.69| 3.1% 79.69 0.0% 79.69| 0.0%| =
AVERAGE 0.7% 1.4% -13.8% 1.0% 0.0% 0.3%
Price Evolution - Corned Mutton
20 War
Phase Subsidy
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210 \/
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——Watsonia Canned Corned Mutton 340G ——Monarch Canned Corned Mutton with Cereals 326G Sunbridge Corned Mutton 340G

Note: %A refers to percentage change

KEY FACTS

% A MAXIMUM RETAIL PRICE (AVERAGE PRICE)
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The Maximum Retail Price for the most consumed brands Corned Mutton has increased by 0.3% due to an increase of 0.5% in the import cost (Freight &

Insurance) and an increase of 0.6% in the effective foreign currency vis-a-vis the Mauritian Rupee.
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PRICE ANALYSIS AND MONITORING DIVISION

CANNED TUNA (Flakes in Qil, Solid in Qil, Chunks in Qil)

BRAND Nov-24 | May-26 | % | Jun-26| % Jul-26 % Aug-26 % Sep-26 % Oct-26 %
Tropical Solid in Oil 170g 67.73 72.28| 3.8% 72.28| 0.0% 52.28| -27.7% 52.28| 0.0%| 52.28 0.0% 52.28| 0.0%| =
Tropical Chunk in Oil 170g 60.43 71.71| 5.0% 71.71| 0.0% 51.71| -27.9% 51.71| 0.0%| 51.71 0.0% 51.71| 0.0%| =
Tropical Flakes in Oil 170g 43.98 40.05|11.3% 40.05| 0.0% 20.05| -49.9% 20.05| 0.0%| 20.05 0.0% 20.05| 0.0%| =
Trebon Light Meat Tuna Chunks in Soybean Oil 170g 43.14 51.39| 0.0% 51.39| 0.0% 31.39| -38.9% 31.39| 0.0%| 31.39 0.0% 3247| 3.4%| A
AVERAGE 5.0% 0.0% -36.1% 0.0% 0.0% 0.9%
Price Evolution - Canned Tuna
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——Tropical Solid in Oil 170g ——Tropical Chunk in Oil 170g Tropical Flakes in il 170g ——Trebon Light Meat Tuna Chunks in Soybean Oil 170G
Note: %A refers to percentage change
% A % A % A
KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Canned Tuna (Flakes in Oil, Solid in Oil, Chunks in Oil) has increased by 0.9% due to an
increase of 0.5% in the import cost (Freight & Insurance) as well as the effective foreign currency vis-a-vis the mauritian rupee.
IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

CORNED BEEF
[ =5 e =

BRAND Nov-24 | May-26 | % | Jun-26| % Jul-26 % Aug-26 % Sep-26 % Oct-26 %
Palm Canned Corned Beef 326g 165.00| 186.22| 0.0% | 204.05| 9.6% | 180.55| -11.5% | 180.55| 0.0% | 180.55 0.0% | 180.55| 0.0% >
Imperial Canned Corned Beef 340g 191.57| 190.91| 0.0% | 199.03| 4.3% | 179.03| -10.0% | 179.61| 0.3% | 179.61 0.0% | 179.61| 0.0% >
Globe Canned Corned Beef 340g 170.00| 170.07| 0.0% | 173.11| 1.8% | 153.11|-11.6% | 153.11| 0.0% | 153.11 0.0% | 153.11| 0.0% >
AVERAGE 0.0% 5.2% -11.0% 0.1% 0.0% 0.0%
Price Evolution - Corned Beef
210.00
War Subsidy
Phase Phase
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—Palm Canned Corned Beef 326G —Imperial Canned Corned Beef 340G Globe Canned Corned Beef 340G
Note: %A refers to percentage change
% A % A % A
KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Corned Beef has remained stable.
IMPACT ANALYSIS
8.0% 5.2%
0% 5.6%
o 0.0% 03% 0.0% 00% 04% 00, 00%
20% P .0%
b 0.0%0.0% 0.5%.0.5% 0,0%, 0.0% 0.0%0.0% 0.0%.0.0%
0.0% S
20% .69 Jan-26 Feb-26 Mar-26 Sep-26 Oct-26
a0 05% 05%
-6.0%
-8.0%
-10.0%
-12.0%
=% AER === %A Import Cost «=@=% AMRP
October 2026 - Week 1 MINISTRY OF COMMERCE AND CONSUMER PROTECTION 14



PRICE ANALYSIS AND MONITORING DIVISION

WHEAT CEREALS (Breakfast Cereals)

BRAND Nov-24 | May-26| % | Jun-26| % Jul-26 % |Aug-26| % |Sep-26| % Oct-26 %
Weetabix 24 Mauritius 430 G 136.02| 154.36| 1.6% | 155.54| 0.8% | 155.45(-0.1% | 155.71| 0.2% | 155.71| 0.0% | 155.71| 0.0%| =
Weetabix 12 Mauritius 215 G 69.47 78.36| 0.9% 79.24| 1.1% 79.25| 0.0% 79.49| 0.3%| 79.49| 0.0%| 79.49| 00%| =
Honey Stars Cereal 300G 115.36| 115.56| 0.0% | 115.56| 0.0% | 118.94| 2.9% | 118.55|-0.3% | 118.68| 0.1%| 118.68| 0.0%| =
Campo Original Cereals Flakes 500G 132.55| 132.55( 0.0% | 132.55| 0.0% | 132.55| 0.0% | 132.55| 0.0% | 132.55| 0.0% | 132.55| 0.0%| =
Joyfull Millet Fruit & Nut 450G 165.75| 165.75( 0.0% | 165.75| 0.0% | 165.75| 0.0% | 165.75| 0.0% | 165.75| 0.0% | 165.75| 0.0% | =
AVERAGE 0.5% 0.4% 0.6% 0.03% 0.0% 0.0%
Price Evolution - Wheat Cereals
170.00 War
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——\Weetabix 24 Mauritius 430G —Weetabix 12 Mauritius 215G Honey Stars Cereal 300G ——Campo Original Cereals Flakes 500G
Note: %A refers to percentage change
% A % A % A
KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Wheat Cereals (Breakfast Cereals) has remained stable.
IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

BASMATI RICE

BRAND Nov-24 | May-26 | % |Jun-26| % Jul-26 % |Aug-26| % |Sep-26 % |Oct-26| %
Alishaan Superba 1121 Basmati 5Kg 524.85| 452.12| 5.6% | 452.12| 0.0% | 452.12| 0.0% | 484.32| 7.1% | 486.04| 0.4% | 486.04| 0.0% | =
Daawat XI Basmati Rice 5Kgs 483.32| 471.89| 0.0% | 471.89| 0.0% | 483.88| 2.5% | 483.97(0.02% | 483.97| 0.0% | 483.97| 0.0% | =
La Jawab Brand Pure 1121 Basmati Rice 5Kg 455.70( 442.26| 0.0% | 442.26| 0.0% | 442.26| 0.0% | 442.26| 0.0% | 442.26| 0.0% | 442.26| 0.0% | =
Cercle Vert Pure Premium 1121 Rice 5 Kg 410.77| 414.27| 0.0% | 414.27| 0.0% | 414.27| 0.0% | 414.27| 0.0% | 414.27| 0.0% | 414.27| 0.0% | =
Leader Basmati Rice 5Kg 386.22| 365.51| 3.6% | 368.16| 0.7% | 368.79| 0.2% | 368.67| 0.0% | 368.67| 0.0% | 368.67| 0.0% | =
AVERAGE 1.9% 0.1% 0.5% 1.4% 0.1% 0.0%
Price Evolution - Basmati Rice
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——Alishaan Superba 1121 Basmati 5Kg ——Daawat XL Basmati Rice 5Kg La Jawab Brand Pure 1121 Basmati Rice 5Kg ——Leader Basmati Rice 5Kg
Note: %A refers to percentage change
% A % A % A
KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Basmati Rice has remained stable.
IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

CANNED VEGETABLES (Beans, Mushroom, Potatoes, Peas, Tomatoes, Vegetables)

BRAND Nov-24 | May-26 % Jun-26| % Jul-26 % | Aug-26| % |Sep-26 % Oct-26 %
Belinda Canned Tomatoes 400G 38.54 36.60| 0.0% 37.71| 3.0% 37.71| 0.0% 37.71| 0.0%| 37.24| -1.2% 37.24 0.0%| =
Bala Canned Young Corn Cut 400G 79.00 37.84| 3.4% 37.84| 0.0% 37.84| 0.0% 38.41(1.51% | 39.01| 1.6% 39.01 0.0%| =
D'Aucy 1/2 Macedoine 400G 78.00 52.58| 0.0% 53.21| 1.2% 52.35| -1.6% 52.37| 0.0%| 52.65| 0.5% 52.65 0.0%| =
St Eloi Macedoine Legumes 1/2 265G 0.00 48.97| 1.1% 48.97| 0.0% 49.17| 0.4% 49.33| 0.3% | 49.75| 0.9% | 49.75 0.0%| =
Leader Canned Whole Peeled Tomatoes 400G 41.84 37.70| 1.8% 37.70| 0.0% 37.79| 0.2% 37.79| 0.0%| 37.79| 0.0% 37.79 0.0%| =
Chef Pride Sweet Corn 184G 28.00 16.10| 0.0% 16.83| 4.5% 16.83| 0.0% 17.07| 1.4%| 17.07| 0.0% 17.07 0.0%| =
Hosen Whole Mushroom 184G 0.00 33.75| 0.0% 33.75| 0.0% 33.75| 0.0% 33.75| 0.0% | 33.75| 0.0% 33.75 0.0%| =
Golden Champ Corn Kernel China 425G 0.00 30.85| 0.0% 30.85| 0.0% 30.85| 0.0% 31.82| 3.1%| 31.82| 0.0% 31.82 0.0%| =
AVERAGE 0.8% 1.1% -0.1% 0.8% 0.2% 0.0%
Price Evolution - Canned Vegetables
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Note: %A refers to percentage change
% A % A % A
KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Canned Vegetables (Beans, Mushroom, Potat
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PRICE ANALYSIS AND MONITORING DIVISION

FROZEN PACKED VEGETABLES (Beans, Mixed Vegetables, Peas, Potatoes,

Spinach, Sweet Corn)

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % |Aug-26| % |[Sep-26| % Oct-26 | %
Mc Cain Tradition Fries 1.080 Kgs 183.00| 134.28 0.0% | 134.28 0.0% | 134.28| 0.0% | 134.28| 0.0% | 134.28| 0.0% | 134.28| 0.0% | =
Ardo Mixed Vegetables 400G 101.50 59.58 0.0% 61.09 2.5% 61.74| 1.1% 61.74| 0.0%| 61.96| 04%| 61.96| 0.0%| =
D'Aucy Haricots Verts Extra Fins 1 Kg 329.00| 214.76 0.0% | 221.53 3.2%| 22153| 0.0% | 218.33|-1.4% | 218.33| 0.0% | 218.33| 0.0% | =
Watties Garden Peas 450G 236.00 96.05 1.5% 97.93 2.0% 97.93| 0.0% 98.24| 0.3%| 98.74| 0.5%| 98.74| 0.0%| =
Emborg Garden Mix 450G 143.00 80.37 0.0% 80.37 0.0% 74.81| -6.9% 7481| 0.0%| 7481 0.0%| 74.81| 0.0%| =
Heinz Mixed Veg 450 G 119.00 79.93 0.0% 82.85 3.7% 82.85| 0.0% 82.76| -0.1% | 82.76| 0.0%| 82.76| 0.0%| =
Aviko Crinkle Cut Fries 1 Kg 199.00| 127.61 0.0% | 127.61 0.0%| 127.61| 0.0%| 127.61| 0.0% | 127.61| 0.0% | 127.61| 0.0% | =
Qingdao Mixed Vegetables (3 Way) 400 G 0.00 34.78 0.0% 34.78 0.0% 34.78| 0.0% 34.78| 0.0%| 34.78| 0.0%| 34.78| 0.0%| =
AVERAGE 0.2% 1.4% -0.7% -0.2% 0.1% 0.0%
Price Evolution - Frozen Packed Vegetables
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——Emborg Garden Mix 450G ——Heinz Mixed Veg 450G ——Aviko Crinkle Cut Fries 1 Kg ——Qingdao IQF Mixed Vegetables (3 Way) 400G
Note: %A refers to percentage change
% A % A % A
KEY FACTS Max. Retail Price Import Cost Exchange Rate
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The Maximum Retail Price for the most consumed brands Frozen Packed Vegetables (Beans, Mixed Vegetables, Peas, Potatoes, Spinach, Sweet
Corn) has remained stable.
IMPACT ANALYSIS
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PRICE ANALYSIS AND MONITORING DIVISION

BUTTER & MARGARINE

BRAND Nov-24 | May-26 % Jun-26 % Jul-26 % | Aug-26 % Sep-26 % Oct-26 | %
Miracle Table Spread 500G 120.00| 114.31| 3.2%| 114.31| 0.0%| 11543| 1.0%| 116.15 0.6% | 117.97| 1.6% | 117.97| 0.0%| =
Erica Butter Salted 200G 124.18| 115.34| 0.9% | 118.04| 2.3%| 118.04| 0.0%| 121.42 2.9%| 123.99| 2.1%| 124.87| 0.7% | A
Olive Grove Classic 500G 195.00| 172.32| 0.0%| 185.65| 7.7%| 183.07| -1.4%| 183.07 0.0% | 191.58| 4.6% | 191.58 0.0%| =
Meadow Lea Canola 500G 132.00{ 120.80| -1.2% | 130.93| 84%| 117.13|-10.5% | 127.87 9.2% | 127.87| 0.0% | 127.87| 0.0%| =
Red Feather Brand Foil Wrapped Salted Butter 200G | 149.00| 154.12| -0.9% | 154.12| 0.0%| 154.12| 0.0%| 154.12 0.0% | 154.12| 0.0% | 156.97| 1.8% | M
Tara Spread 500G 107.80| 92.81| 0.0%| 9281 0.0%| 101.26| 9.1%| 101.26 0.0% | 101.26| 0.0%| 101.26 0.0% | =
Blue Band Gold Margarine 500G 124.50| 117.10| 1.9%| 120.30| 2.7%| 121.89| 1.3%| 121.78| -0.1% | 121.78| 0.0% | 121.78| 0.0% | =
Emborg Salted 82% 200G 132.00{ 162.93| 0.0%| 130.04| -20.2% | 130.04| 0.0% | 130.04 0.0% | 130.04| 0.0% | 130.04| 0.0%| =
Twin Cows Salted 82% 200G 168.00| 128.65| 0.0% | 128.65| 0.0%| 128.65| 0.0%| 119.52| -7.1%| 119.52| 0.0% | 119.52 0.0% | =
AVERAGE 0.4% 0.1% -0.1% 0.6% 0.9% 0.3%
Price Evolution - Butter & Margarine
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Note: %A refers to percentage change
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The Maximum Retail Price for the most consumed brands Butter & Margarine has increased by 0.3% due to an increase of 0.3% in the import cost
(freight & insurance) and an increase of 0.4% in the effective foreign currency vis -a-vis the Mauritian rupee.
IMPACT ANALYSIS
o 3.2%
g 3.6%
3.2%
3.0%
1.5%
20%
1.1% 0.9%
T4%  12%04% 11% 0.3%
1.0%
0.0%
Jun-26
0.3%
1.0% -0.1% -0.8%
-1.0% 1.0%
-2.0%
mmm% AER ==m% A Import Cost =@=% AMRP
October 2026 - Week 1 MINISTRY OF COMMERCE AND CONSUMER PROTECTION 19




MONITORING OF PRICES OF

& IMPACT ANALYSIS

PRICE MOVEMENTS FOR THE MONTH OF SEPTEMBER 2026

/ \ % CHANGE IN
<— CATEGORY PRODUCT AVERAGE
RETAIL PRICE
Retail Prices are collected from FRESH/ CHILLED FOOD DAIRY PRODUCTS
_ (Yoghurt & Fresh Milk) -0.6%

the 1 Oth to the Zoth ANIMAL PROTEINS +0.6%

of each Month - T (Eggs, Meat & Seafood)

PROCESSED FROZEN FOODS +0.6%
(Processed Chicken, Fish & Vegetarians) S
BEVERAGES JUICE +1.2%
@ (Juice in Box/ Bottle, Concentrated Juice/ Syrup) LS
5o WATER & SOFT DRINKS +0.5% D
Retail Prices are collected
SUGAR & FLOUR
across WHITE SUGAR +0.4% D
. FLOUR
\5 retail outlets. / (White & Wheat Flour) +0.3% D
INSTANT NOODLES DRY INSTANT NOODLES +0.3% D
OIL & SAUCES OLIVE OIL -1.0% D
CHILLI SAUCE +4.7% D
TOMATO KETCHUP SAUCE +2.6%
MAYONNAISE SAUCE -0.3% D
LIQUID MILK, TEA & COFFEE LIQUID MILK
ﬂ (UHT Full Cream Milk, UHT Semi-skimmed/ Skimmed +0.2% D
‘™ Cream Milk)
i
i TEA
(Vanilla Tea) I
COFFEE -0.1%
BISCUITS, CHEESE & SWEET
e BISCUIT CREAM CRACKERS +0.1% D
CHEESE & SWEET SPREADS
(Cheese Spreads, Strawberry Jam & Honey) +1.3%
HYGIENE & PERSONAL CARE .
+
PRODUCTS TOOTHPASTE 0.8% »
HAIR SHAMPOO +0.7%
SOAP +0.6% D
TOILET TISSUE PAPER ROLL +8.6% D
» ..o .. HOME CARE PRODUCTS LAUNDRY DETERGENTS -0.1%
=" D : (Washing Machine Powder & Washing Liquid) LG
_—
HOUSEHOLD CLEANING SUPPLIES +7.4%
(Dish Washing Liquid, Cleaning Detergents & Gel WC) S
KITCHEN PAPER TOWELS -1.4%
«dilis
ilie, DOG FOOD DOG DRY PELLETS -0.7% D

* 4 Indicates price increases, ¥ indicates price decreases &  indicates stable prices.

@ +230 460 2500 £4) plu@govmu.org @ commerce.govmu.org PRICE ANALYSIS &
; MONITORING DIVISION




FRESH/ CHILLED FOOD %

PRICE ANALYSIS AND MONITORING DIVISION

DAIRY PRODUCTS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %

Yoplait Nature 125 G Yoghurt 22.03 0.1% 22.30 1.2% 22.18 -0.5% 24.31 9.6% 2223| -8.5% 2224 0.02% 22.30 0.3%| M
Yoplait Nature Sucrée 125 G Yoghurt 2456 -1.0% 24.77 0.9% 24.37 -1.6% 28.80 18.2% 24.79| -13.9% 24.79 0.0% 24.61 -0.7%| W
Dairy Vale Yoplait Nature 125 G Yoghurt 25.92| 19.7% 21.99| -16.2% 22.65 3.0% 23.08 1.9% 2220 -3.8% 22.50 1.3% 22.16 -1.5%| W
Yahourt Elle & Vire 125 G Yoghurt 40.36| -0.1% 40.70 0.8% 40.72 0.1% 40.90 0.4% 43.67 6.8% 41.90 -4.0% 40.17 -41%| W
Dairy Vale Lait Caillé Nature 200 ML Fresh Milk (Lait Caillé, Yop) 29.65 0.0% 29.65 0.0% 29.65 0.0% 30.21 1.9% 29.79| -1.4% 29.41 -1.3% 30.48 3.6%|
Yoplait Lait Caillé Dahi 200 ML Fresh Milk (Lait Caillé, Yop) 31.80 0.1% 37.43| 17.7% 34.00 -9.2% 31.76 -6.6% 32.42 2.1% 32.83 1.3% 32.64 -0.6%| W
Yop 250 ML Fresh Milk (Lait Caillé, Yop) 38.09| -0.1% 38.03| -0.2% 38.09 0.2% 37.90 -0.5% 39.07 3.1% 39.48 1.1% 39.06 -1.1%| W
TOTAL AVERAGE 2.7% 0.8% -1.2% 3.6% -2.2% -0.2% -0.6%

Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Yoghurt
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Price Movements (%) - Dairy Products
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.2% k 3
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The Average Retail Price for the most consumed brands Dairy Products (Yoghurt & Fresh Milk) has decreased by 0.6%
for the month of September 2026.
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FRESH/ CHILLED FOOD %

PRICE ANALYSIS AND MONITORING DIVISION

ANIMAL PROTEINS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY | Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %

Oeudor Selection Gros 6 Pieces Eggs 64.42 0.0% 66.08| 2.6% 64.86| -1.8% 64.36| -0.8% 67.26 4.5% 64.31 -4.4% 64.49| 0.3% Ll
Matinés Trés Gros 6 Pieces Eggs 69.25 -2.5% 71.25| 2.9% 67.37| -5.4% 70.69 4.9% 72.15 21% 71.74 -0.6% 71.33| -0.6% ¥
Oeudor Jumbo 6 Pieces Eggs 67.08 -0.2% 67.08| 0.0% 67.08 0.0% 66.89| -0.3% 67.30 0.6% 66.67 -0.9% 66.47| -0.3% ¥
Oeudor Primeur 12 Pieces Eggs 117.60 -0.1% 119.48| 1.6% 116.86| -2.2%| 117.55 0.6% 117.94 0.3%| 117.78 -0.1%| 146.33| 24.2% L)
Chantecler Chill Whole Chicken 1 Kg Meat 222.69 -4.2% 233.72| 5.0% 243.88 4.4%| 238.08| -2.4% 237.98 0.0%| 240.82 1.2%| 227.44| -5.6% ¥
Chantecler Frozen Whole Chicken 1 Kg Meat 253.82 0.1% 259.26| 2.1% 258.80 -0.2%| 279.15 7.9% 257.78| -7.7%| 256.29 -0.6%| 266.97| 4.2% L)
Prodigal Frozen Whole Chicken 1 Kg Meat 280.85 0.0% 28549 1.7% 268.85| -5.8%| 294.51 9.5% 272.66| -7.4%| 275.75 1.1%| 287.91| 4.4% Ll
Greenfield India (Buffalo) Topside 1 Kg Meat 395.01 11.2% 376.45| -4.7% 363.42| -3.5%| 371.24 2.2% 405.93 9.3%| 44295 9.1%| 424.20| -4.2% ¥
Country Choice Buffalo India - Fores 1 Kg Meat 313.70 -0.8% 319.62| 1.9% 310.32| -2.9%| 331.54 6.8% 356.36 7.5%| 366.25 2.8%| 355.42| -3.0% ¥
Country Choice Lamb (boneless) 1 Kg Meat 590.87 2.2% 62431 57% 708.05| 13.4%| 740.52 4.6% 73111 -1.3%| 724.56 -0.9%| 680.97| -6.0% ¥
Save Shop La Perle Whole Fish 1 Kg Seafood 303.95 0.3% 309.98| 2.0% 299.50| -3.4%| 300.39 0.3% 302.15 0.6%| 303.32 0.4%| 297.60| -1.9% ¥
Cateau Maremer Fish Sliced (Plate) 1 Kg Seafood 477.49 -2.0% 463.11| -3.0% 501.86 8.4%| 485.00| -3.4% 485.00 0.0%| 485.00 0.0%| 440.32| -9.2% ¥
Sealect India Medium Shrimps with peel 500 G Seafood 222.08 0.1% 208.33| -6.2% 209.50 0.6%| 183.40| -12.5% 187.99 2.5%| 218.34| 16.1%| 220.80| 1.1% Ll
Maremer Madagascar Whole Octopus 1 Kg Seafood 515.98| -4.6% 582.90| 13.0% 587.45 0.8%| 600.73 2.3% 599.63| -0.2%| 593.55| -1.0%| 623.28| 5.0% L]
TOTAL AVERAGE 0.0% 1.7% 0.2% 1.4% 0.8% 1.6% 0.6%

Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Eggs
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The Average Retail Price for the most consumed brands Animal Proteins (Eggs, Meat & Seafood) has increased by 0.6%

for the month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION

FRESH/ CHILLED FOOD %

PROCESSED FROZEN FOODS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 | % Apr26 | % |May-26| % Jun-26 % Jul-26 % | Aug-26 % Sep-26 %
Sadia Chicken Sausage 340 G Processed Chicken 53.75| -1.8%| 53.13| -1.2%| 5424 2.1%| 5583 2.9% 56.25| 0.8%| 57.28 1.8%| 57.78| 0.9%| M®
Doux Chicken Sausage Cheese/ Hot/ Garlic 340 G Processed Chicken 83.16| 0.9% 82.21| -1.1% 87.35 6.2% 87.68 0.4% 87.72 0.1% 87.98 0.3% 89.89 22%|
Perdix Chicken Sausage 340 G Processed Chicken 50.92| -0.2%| 50.70| -0.4%| 51.00| 0.6%| 51.19| 0.4% 5251 2.6%| 50.80| -3.3%| 5088 0.2%| M
Farmstead Chicken Sausage Cheese 340 G Processed Chicken 101.78| -0.2%| 100.55| -1.2%| 101.89 1.3%| 103.64 1.7% 106.21 2.5%| 10519 -1.0%| 106.29 1.0%| H
1&J Chicken Burger 400 G Processed Chicken 232.65| -7.6%| 234.07| 0.6%| 242.17| 3.5%| 246.26 1.7%| 257.65| 4.6%| 26167 1.6%| 27625 5.6%| M
Dewfresh Chicken Burger (X10) 500 G Processed Chicken 126.22| 0.1%| 127.82| 1.3%| 126.04| -1.4%| 126.10| 0.1%| 126.50| 0.3%| 125.03| -1.2%| 121.71| -27%| %
Cuisto Chicken Burger (X10) Processed Chicken 154.60| 13.3%| 138.49|-10.4%| 133.97| -3.3%| 138.85| 3.6%| 138.53| -0.2%| 138.24| -0.2%| 140.21 1.4%| 1
Tropic chicken nuggets 215 G Processed Chicken 81.95| 3.5% 79.64| -2.8% 79.57| -0.1% 83.43 4.8% 95.27| 14.2% 8854 -7.1% 90.63 24%| *
Doux Chicken Nuggets 270 G Processed Chicken 144.89| 54%| 14501 0.1%| 14511 0.1%| 146.18| 0.7%| 148.43| 1.5%| 147.09| -0.9%| 147.74| 0.4%| *
1&J Fish Fingers (X16) - 400 G Processed Fish 197.40| -0.2%| 197.03| -0.2%| 206.59| 4.9%| 214.69| 3.9%| 221.55| 3.2%| 219.10| -1.1%| 228.81| 4.4%| M*
Seaharvest Fish Fingers (X16) - 400 G Processed Fish 191.65| -1.6%| 207.36| 8.2%| 213.37| 2.9%| 211.31| -1.0%| 21593| 2.2%| 21221| -1.7%| 21350 0.6%| M
Dodo Cheese Fish Fingers (X16) - 360 G Processed Fish 186.05| -2.4%| 186.95| 0.5%| 190.53| 1.9%| 191.29| 0.4%| 196.62| 2.8%| 201.77| 2.6%| 198.24| -1.7%| W
Dodo Fish Ball 200 G Processed Fish 82.25| 0.0%| 8241 0.2%| 8227 -0.2%| 8274 0.6% 85.78| 3.7%| 92.96| 84%| 8967 -3.5%| W
Dodo Fish Ball 1 Kg Processed Fish 349.98| 1.5%| 346.56| -1.0%| 349.07| 0.7%| 346.26| -0.8%| 359.36| 3.8%| 363.96 1.3%| 36557 04%| M
Mc Cain Traditional Fries 1080 G Processed Veg 132.36| 0.6%| 133.91| 1.2%| 164.39| 22.8%| 134.11| -18.4% 134.51 0.3%| 133.70 -0.6%| 133.71 0.0%| *
Nanak paneer cubes Unfried 200 G Processed Veg 183.50| -0.2%| 181.55| -1.1%| 182.48| 0.5%| 183.50| 0.6%| 183.71| 0.1%| 184.60| 0.5%| 181.77| -1.5%| ¥
Nanak fried paneer 200 G Processed Veg 193.87| -0.3%| 190.63| -1.7%| 191.41 0.4%| 190.74 -0.4% 193.38 1.4%| 193.62 0.1%| 192.77| -04%| ¥
Govinda'’s fried paneer 200 G Processed Veg 91.16| -1.2%| 90.33| -0.9%| 88.05| -25%| 93.14| 5.8% 93.90| 0.8%| 9429| 0.4%| 9506 0.8%| ™
Nanak paneer block 400 G Processed Veg 301.98| -0.2%| 296.95| -1.7%| 301.98 1.7%| 303.40 0.5% 300.11| -1.1%| 301.56 0.5%| 303.36 0.6%| T
Fry’s burger Traditional 320 G Processed Veg 148.83| -1.5%| 15047| 1.1%| 150.35| -0.1%| 153.39| 2.0%| 151.73| -1.1%| 151.16| -0.4%| 153.07| 1.3%| ™
TOTAL AVERAGE 0.4% -0.5% 2.1% 0.5% 2.1% 0.004% 0.6%
Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.
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The Average Retail Price for the most consumed brands Processed Frozen Foods (Processed Chicken, Processed

Seafood & Processed Vegetarian) has increased by 0.6% for the month of Sept
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BEVERAGES

AVERAGE RETAIL PRICE

PRICE ANALYSIS AND MONITORING DIVISION

JUICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %

Ceres 100% 1L Juice Box/ Bottle 125.65| -1.0%| 124.33| -1.1%| 123.86| -0.4% 128.01| 3.4% 132.11 3.2%| 133.52 1.1%| 144.82| 8.5% L
Dewlands 1 L Juice Box/ Bottle 117.64| -0.3%| 116.98| -0.6%| 119.66| 2.3% 121.54| 1.6% 126.01 3.7%| 127.83 1.4%| 127.46| -0.3% ¥
Kean 1L Juice Box/ Bottle 115.09 1.2%| 109.58| -4.8%| 11255 2.7% 11488 2.1% 114.40| -0.4%| 114.60 0.2%| 114.56| 0.0% L 7
Natures Juice 1 L Juice Box/ Bottle 116.93 1.5%| 118.72| 1.5%| 117.78| -0.8% 118.34| 0.5% 116.27| -2.6%| 119.57 3.7%| 117.98| -1.3% ¥
Rhodes 1L Juice Box/ Bottle 134.85| -0.2%| 133.34| -1.1%| 133.71| 0.3% 134.96| 0.9% 132.81 -1.6%| 135.00 1.7%| 135.08| 0.1% L
Sungold 1L Juice Box/ Bottle 93.98 0.3% 93.01| -1.0% 94.76| 1.9% 93.06| -1.8% 97.74 5.0%| 101.02 3.4%| 100.95| -0.1% ¥
Sunny 1L Juice Box/ Bottle 115.36 0.9%| 115.24| -0.1%| 113.11| -1.8% 115.04| 1.7% 118.15 2.7%| 122.01 3.3%| 12230 0.2% L
Sun Up 340 ML Juice Concentrated/ Syrup 147.96 0.2%| 154.89| 4.7%| 143.55| -7.3% 154.14| 7.4% 164.53 6.7%| 166.78 1.4%| 167.43| 0.4% L
Dowlut 1000 ML/ 1 L Juice Concentrated/ Syrup 295.00 0.0%| 295.00| 0.0%| 157.50|-46.6% 128.00( -18.7% 128.00 0.0%| 128.00 0.0%| 128.00| 0.0%| =
Sunquick 700 ML Juice Concentrated/ Syrup 29329 -0.1%| 291.70| -0.5%| 292.44| 0.3%| 291.56| -0.3% 303.24 4.0%| 31274 3.1%| 313.23| 0.2% L
Sun best 850 ML Juice Concentrated/ Syrup 273.25| -0.7%| 27458 0.5%| 264.07| -3.8%| 27568 4.4%| 27028 -2.0%| 281.19 4.0%| 293.20| 4.3% L
Faucon 1L Juice Concentrated/ Syrup 189.78| -2.4%| 190.31| 0.3%| 195.66| 2.8% 189.97| -2.9% 198.89 4.7%| 199.17 0.1%| 206.38| 3.6% L
Island taste 1 L Juice Concentrated/ Syrup 164.40| -0.9%| 161.64| -1.7%| 162.86| 0.8% 164.24| 0.8% 172.88 5.3%| 178.28 3.1%| 179.25| 0.5% L
TOTAL AVERAGE -0.1% -0.3% -3.8% -0.1% 2.2% 2.0% 1.2%

Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Juice Box/ Bottle
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The Average Retail Price for the most consumed brands Juice (Juice in Box/ Bottle & Concentrated Juice/ Syrup) has
increased by 1.2% for the month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION
BEVERAGES ’"(’ﬁﬁﬁg
WATER & SOFT DRINKS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %

Crystal 1L Water 24.09| -0.5% 24.09 0.0% 24.12 0.1% 24.00| -0.5% 23.90| -0.4% 2401 0.5% 24.03 0.1%| *
Vital 1L Water 24.06 0.2% 24.02| -0.2% 24.00( -0.1% 24.02( 0.1% 24.03| 0.1% 23.99| -0.2% 23.99 0.0%| M
7Up1L Soft Drink 58.80| -0.3% 58.80 0.0% 59.09 0.5% 59.20| 0.2% 63.04| 6.5% 63.14| 0.2% 64.38 2.0%| *
Coca Cola 1L Soft Drink 59.98| -0.7% 58.55| -2.4% 59.66 1.9% 59.71| 0.1% 64.85| 8.6% 64.55 -0.5% 65.08 0.8%| M
Fanta 1L Soft Drink 59.75| -0.4% 58.83| -1.5% 63.71 8.3% 59.90| -6.0% 65.26| 9.0% 65.16| -0.2% 65.09| -0.1%| W
Pepsi 1L Soft Drink 58.84| -0.3% 58.79| -0.1% 59.16 0.6% 59.18| 0.0% 64.57| 9.1% 64.15 -0.7% 64.99 1.3%| M
Sprite 1L Soft Drink 60.00( 30.4% 65.00 8.3% 60.00| -7.7% 59.98| 0.0% 65.29| 8.9% 65.08| -0.3% 66.14 1.6%| T
Coca Cola2 L Soft Drink 103.10 0.1% 104.10 1.0%| 10224 -1.8%| 102.98| 0.7% 114.95| 11.6% 114.49| -0.4%| 114.55 0.1%| M
Fanta 2L Soft Drink 103.31 0.1% 105.71 2.3%| 103.22| -2.4%| 103.11| -0.1% 115.01| 11.5% 114.99| 0.0%| 115.01 0.0%| T
Mirinda 2 L Soft Drink 103.14 0.6% 102.73| -0.4%| 100.85| -1.8%| 103.10| 2.2% 114.06| 10.6% 114.85| 0.7%| 114.81 0.0%| W
Pepsi 2 L Soft Drink 102.93| -0.2% 101.37| -1.5%| 102.63 1.3%| 102.94| 0.3% 113.89| 10.6% 114.10| 0.2%| 114.79 0.6%| T
Sprite 2 L Soft Drink 103.21 0.0% 103.35 0.1% 98.63| -4.6%| 102.94| 4.4% 115.01| 11.7% 115.01| 0.0%| 114.94| -0.1%| ¥
Eski 2.25L Soft Drink 87.64 0.0% 86.77| -1.0% 85.76| -1.2% 88.98| 3.7% 95.38| 7.2% 87.83| -7.9% 88.00 0.2%| *
TOTAL AVERAGE 3.0% 0.5% -0.7% 0.5% 9.9% -0.7% 0.5%

Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Water Price Evolution - Soft Drinks
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The Average Retail Price for the most consumed brands Water & Soft drinks have increased by 0.5% for the month of
September 2026.
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SUGAR & FLOUR

PRICE ANALYSIS AND MONITORING DIVISION

SUGAR

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar26 | % | Apr26 | % |May26| % |Jun26| % Jul-26 % Aug-26 | % | Sep-26| %
Dina Sugar 1 Kg White Sugar 77.08| -0.9%| 76.76| -0.4%| 74.68| -27%| 74.14| -0.7%| 77.19| 41%| 7555 -21%| 7529| -0.3%| W
Selva White Sugar 1kg White Sugar 58.67| -2.2%| 59.69| 1.7%| 59.86| 0.3%| 59.87| 0.0%| 57.82| -34%| 6000 3.8%| 6068 1.1%| @
TOTAL AVERAGE -1.5% 0.7% -1.2% -0.4% 0.3% 0.8% 0.4%
Price Evolution - Sugar Price Movements (%) - Sugar
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The Average Retail Price for the most consumed brands Sugar has increased by 0.4% for the month of September 2026.
FLOUR
AVERAGE RETAIL PRICE
MOST CONSUMED BRANDS CATEGORY Mar26 | % | Apr26 | % |May26| % |Jun26| % Jul-26 % Aug-26 | % | Sep-26| %

Blédor multi usages 1 Kg White Flour 49.02| -0.6%| 49.77| 1.5%| 4951| -0.5%| 4963| 0.3%| 4952| -0.2%| 4945 -0.2%| 4956 0.2%| A
Blédor Farathas 1 Kg White Flour 49.77| 0.5%| 4991 0.3%| 4943| -1.0%| 49.43| 00%| 4946 0.1%| 49.66| 0.4%| 4954 -0.2%| W
LKS Multi-Purpose 1 Kg White Flour 50.94| 1.7%| 48.78| -4.2%| 50.80| 4.1%| 5149 1.4%| 5402| 4.9%| 51.16| -53%| 5130 0.3%| A
LKS White Flour 2 Kg White Flour 65.55 -4.4%| 68.04| 3.8%| 6871 1.0%| 6817 -0.8%| 6866 0.7%| 69.32 1.0%| 69.93| 0.9%| A
LMLC White Flour 2 Kg White Flour 70.38| -0.9%| 69.71| -1.0%| 69.96| 0.3%| 7002| 0.1%| 7056 0.8%| 7041| -02%| 7072| 0.4%| @
Les moulins farine de blé 2 Kg Wheat Flour 7213 0.0%| 7268 0.8%| 7203 -09%| 7138 -0.9%| 7220| 1.2%| 71.88| -0.4%| 7218 04%| A
TOTAL AVERAGE -0.6% 0.2% 0.5% 0.002% 1.2% -0.8% 0.3%

Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Flour
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The Average Retail Price for the most consumed brands Flour (White Flour & Wheat Flour) has increased by 0.3% for the
month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION

INSTANT NOODLES

DRY INSTANT NOODLES

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Maggie 70 G Dry Instant Noodles 20.48| 2.5% 18.19( -11.2% 18.61 2.3% 18.43| -1.0% 18.52| 0.5% 18.45| -0.4% 18.17| -1.5% L 7
Indomie Migoreng 80 G Dry Instant Noodles 13.81| -3.3% 14.29| 3.4% 14.75 3.2% 14.71 -0.3% 14.48| -1.6% 1461 0.9% 14.82 1.4% L
Apollo (Chicken, curry, etc..) 85 G Dry Instant Noodles 9.50| -14.5% 9.53| 0.3% 9.60 0.7% 9.60 0.0% 9.59| -0.1% 9.56| -0.3% 9.66 1.0% L
TOTAL AVERAGE -5.1% -2.5% 2.1% -0.4% -0.4% 0.1% 0.3%

Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Dry Instant Noodles
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The Average Retail Price for the most consumed brands Dry Instant Noodles has increased by 0.3% for the month of
September 2026.

OIL & SAUCES < g

OLIVE OIL

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Puget Huile D'olive extra vierge 250 ML Olive Oil 168.02| -0.1% 165.84| -1.3%| 164.50 -0.8%| 166.10 1.0% 164.72| -0.8% 169.13| 2.7%| 166.73| -1.4% [
Puget Huile D'olive extra vierge 500 ML Olive Oil 293.98| -2.8% 304.98| 3.7%| 302.82 -0.7%| 300.92 -0.6% 302.37| 0.5% 302.62| 0.1%| 300.73| -0.6% L7
TOTAL AVERAGE -1.5% 1.2% -0.8% 0.2% -0.2% 1.4% -1.0%

Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Olive Oil Price Movements (%) - Olive Oils
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The Average Retail Price for the most consumed brands Olive Oil has decreased by -1.0% for the month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION

ol asauces | M

CHILLI SAUCE

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar26 | % | Apr26 | % | May26| % | Jun26| % | Jul26 | % | Aug26| % |Sep26| %
Yeos chilli sauce 290 ML Chilli Sauce 84.93| -0.1% 8497| 0.0%| 8652| 1.8%| 8846 2.2%| 8938 1.0%| 9245 3.4%| 9312 0.7%| @
Yeos sweet chilli sauce 290 ML Chilli Sauce 84.71| -0.4% 84.76| 0.1% 86.54| 2.1% 88.52| 2.3% 89.56 1.2% 92.71 3.5% 93.13 0.5% L)l
Sunny chilli sauce 300 ML Chilli Sauce 79.43| -0.2% 79.32| -0.1%| 79.68| 0.5%| 79.30| -0.5%| 79.90| 0.8%| 8065 0.9%| 89.05 10.4%| @
Sunny sweet chilli sauce 300 ML Chilli Sauce 79.42| -0.3% 79.07| -0.4% 79.45| 0.5% 79.28| -0.2% 79.91 0.8% 80.72 1.0% 89.50| 10.9% L)l
Life chilli sauce 340 ML Chilli Sauce 73.94| 0.4% 72.90| -1.4% 73.71 1.1% 74.14| 0.6% 7433 0.3% 73.97| -0.5% 74.58 0.8% L)l
TOTAL AVERAGE -0.1% -0.4% 1.2% 0.9% 0.8% 1.7% 4.7%
Price Evolution - Chilli Sauce Price Movements (%) - Chilli Sauce
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The Average Retail Price for the most consumed brands Chilli Sauce has increased by 4.7% for the month of September 2026.

TOMATO KETCHUP SAUCE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %

Yeos tomato ketchup 290 ML Tomato Sauce 84.92| 0.0% 84.40| -0.6% 86.83| 2.9% 88.82| 2.3% 90.36| 1.7% 9297 29%| 93.02| 0.1% *
Sunny tomato sauce 300 ML Tomato Sauce 79.49| 0.6% 78.46| -1.3% 79.01| 0.7% 78.89| -0.1% 79.46| 0.7% 80.63| 1.5% 88.65| 9.9% Ll
Life tomato ketchup 330 G Tomato Sauce 60.33| 1.3% 61.37| 1.7% 57.57| -6.2% 61.61 7.0% 60.23| -2.2% 60.41 0.3% 60.39 0.0% [ ]
Heinz tomato ketchup 342 G Tomato Sauce 114.92 -0.7% 11754\ 2.3%| 117.54| 0.0%| 117.16| -0.3% 11759 0.4%| 117.46| -0.1%| 110.95| -5.5% ¥
Sunglory tomato ketchup 450 ML Tomato Sauce 11291 0.2% 111.90| -0.9% 114.99| 2.8% 113.79| -1.0% 112.62| -1.0%| 114.36| 1.5%| 127.29| 11.3% L]
Lesieur ketchup 485 G Tomato Sauce 12452\ 2.4% 12435 -0.1% 12462 0.2% 122.02| -2.1% 12430 1.9%| 12458 0.2%| 124.49| -0.1% ¥
TOTAL AVERAGE 0.6% 0.2% 0.1% 1.0% 0.2% 1.1% 2.6%

Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Tomato Ketchup Sauce
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The Average Retail Price for the most consumed brands Tomato Ketchup Sauce has increased by 2.6% for the month of
September 2026.

Q&eprember 2026 MINISTRY OF COMMERCE AND CONSUMER PROTECTION 28



PRICE ANALYSIS AND MONITORING DIVISION

OIL & SAUCES

MAYONNAISE SAUCE

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Heinz mayonnaise classic 225 ML |Mayonnaise Sauce 121.83| -0.2%| 120.75| -0.9%| 122.07| 1.1% 121.38| -0.6% 123.57| 1.8% 121.96| -1.3%| 121.88| -0.1% ¥
Amora mayonnaise Dijon 235 G [Mayonnaise Sauce 121.36| 0.9%| 120.26| -0.9%| 121.14| 0.7% 122.06| 0.8% 120.10| -1.6% 121.38 1.1%| 122.96| 1.3% L]
Ducros mayonnaise 235 G Mayonnaise Sauce 11489 1.0%| 114.37| -0.4%| 114.89| 0.5% 11435 -0.5% 113.19| -1.0% 114.97 1.6%| 114.31| -0.6% ¥
Lesieur mayonnaise 235 G Mayonnaise Sauce 104.60| 0.0%| 102.56| -1.9%| 104.61| 2.0% 104.69| 0.1% 104.83| 0.1% 104.85 0.0%| 104.76| -0.1% L ]
C&B mayonnaise Tangy 250 G |Mayonnaise Sauce 117.78| 4.8%| 117.04| -0.6%| 121.93| 4.2%| 121.66| -0.2% 121.92| 0.2% 122.45 0.4%| 119.61| -2.3% L
TOTAL AVERAGE 1.3% -1.0% 1.7% -0.1% -0.1% 0.4% -0.3%

Price Evolution - Mayonnaise Sauce
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The Average Retail Price for the most consumed brands Mayonnaise Sauce has decreased by 0.3% for the month of
September 2026.

LIQUID MILK, TEA & COFFEE €

LIQUID MILK

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Anchor Full Cream Milk 1 L UHT Full Cream Milk 94.83| 5.8% 98.21| 3.6% 99.39| 1.2% 113.99| 14.7% 117.04| 2.7% 118.90 1.6%| 118.00| -0.8% ¥
Candia Full Cream Milk 1 L UHT Full Cream Milk 68.82| 0.5% 68.77 -0.1% 68.54| -0.3% 68.90| 0.5% 69.05| 0.2% 69.05 0.0%| 6891 -0.2% ¥
Anchor 1L UHT Semi-skimmed/ skimmed Cream Milk 94.88| 5.7% 98.45| 3.8% 98.98| 0.5% 113.92| 15.1% 116.31| 2.1% 115.69| -0.5%| 119.01| 2.9% L
Candia 1L UHT Semi-skimmed/ skimmed Cream Milk 6891 0.7% 68.73| -0.3% 68.55| -0.3% 68.89| 0.5% 69.05| 0.2% 69.03 0.0%| 68.83| -0.3% ¥
Twin Cows 1L UHT Semi-skimmed/ skimmed Cream Milk 89.00| 0.8% 89.96| 1.1% 90.10| 0.2% 90.06| 0.0% 89.64| -0.5% 90.20 0.6%| 89.66| -0.6% s
TOTAL AVERAGE 2.7% 1.6% 0.3% 6.2% 1.0% 0.3% 0.2%

Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Liquid Milk
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The Average Retail Price for the most consumed brands Liquid Milk has increased by 0.2% for the month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION

LIQUID MILK, TEA & COFFEE Q.

TEA

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Bois Cheri 500 G Vanilla Tea 273.74| -0.8% 281.33| 2.8% 280.31| -0.4% 280.38( 0.0% 280.39| 0.0% 280.18| -0.1%| 282.00| 0.6% L)l
Chartreuse 500 G Vanilla Tea 273.47| -0.4% 287.74| 5.2% 273.88| -4.8% 275.76| 0.7% 275.15| -0.2% 276.26| 0.4%| 283.51 2.6% L)l
Corson 500 G Vanilla Tea 255.14| 0.8% 256.69| 0.6% 254.44| -0.9% 258.04| 1.4% 253.75| -1.7% 253.94| 0.1%| 261.44| 3.0% L)l
TOTAL AVERAGE -0.1% 2.9% -2.0% 0.7% -0.6% 0.1% 2.1%
Price Evolution - Tea
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The Average Retail Price for the most consumed brands Tea has increased by 2.1% for the month of September 2026.

COFFEE

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Koffiehuis 100 G Coffee 108.80| 6.8%| 107.52| -1.2%| 109.61| 1.9% 109.86| 0.2% 109.49| -0.3%| 111.28| 1.6%| 109.81| -1.3% ¥
Ricoffy 100 G Coffee 100.95| 0.1%| 100.92| 0.0%| 100.84| -0.1% 100.89| 0.1% 101.18| 0.3%| 101.01| -0.2%| 100.83| -0.2% ¥
Koffiehuis 250 G Coffee 231.86| 6.0%| 235.13| 1.4%| 23577 0.3% 236.33| 0.2% 230.51| -2.5%| 236.05| 2.4%| 235.89| -0.1% ¥
Ricoffy 250 G Coffee 217.19| -0.1%| 216.31| -0.4%| 215.79| -0.2% 215.99| 0.1% 217.50| 0.7%| 217.24| -0.1%| 219.37| 1.0% *
TOTAL AVERAGE 3.2% 0.0% 0.5% 0.2% -0.5% 0.9% -0.1%

Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Coffee

Price Movements (%) - Coffee
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The Average Retail Price for the most consumed brands Coffee has decreased by 0.1% for the month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION

BISCUITS, CHEESE & SWEET $PREADS =)

BISCUIT CREAM CRACKERS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Arnotts Country Cheese 250 G Biscuit Crackers 164.08| -0.1% 164.53 0.3%| 165.33| 0.5%| 172.43| 4.3% 179.12| 3.9%| 173.14| -3.3%| 173.29| 0.1%|
Julie’s Butter Crackers 250 G Biscuit Crackers 122.17| -0.6% 121.91 -0.2% | 122.44| 0.4%| 12291 0.4% 122.06| -0.7% | 121.22| -0.7%| 121.58| 0.3%|
Munchy's Cream Crackers 300 G Biscuit Crackers 145.67| -9.3% 156.98 7.8%| 162.71 3.7%| 148.45| -8.8% 151.75| 2.2%| 150.30| -1.0%| 149.52| -0.5%| W
Hwa Tai Cream Crackers Margie 300 G Biscuit Crackers 96.14| -1.5% 95.83| -0.3% 97.24| 1.5% 98.68| 1.5% 97.04| -1.7% 97.85| 0.8%| 98.33| 0.5%| M
TOTAL AVERAGE -2.9% 1.9% 1.5% -0.7% 0.9% -1.0% 0.1%

Price Evolution - Biscuit Crackers
Price Movements (%) - Biscuits Cream Crackers
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The Average Retail Price for the most consumed brands Biscuit Cream Crackers has increased by 0.1% for the month of

September 2026.
CHEESE & SWEET SPREADS
AVERAGE RETAIL PRICE
MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
La Vache qui rit (x24) 336 G Cheese Spreads 166.44| 2.8%| 167.09 0.4%| 171.48| 2.6%| 17273 0.7% 172.32| -0.2% | 174.26| 1.1%| 174.89| 0.4%| *
Tropic Peanut Butter 250 G Peanut Butter 72.58| 4.0% 73.93 1.9% 73.67| -0.3% 76.04| 3.2% 74.05| -2.6% 73.73| -0.4% 73.66| -0.1%| W
Black Cat Peanut Butter 211 G Peanut Butter 210.55| 8.8%| 207.48| -1.5%| 210.73| 1.6%| 205.34| -2.6%| 207.85| 1.2%| 212.09| 2.0%| 212.11| 0.0%| #*
Sungold Strawberry Jam 285 G Strawberry Jam 79.12| -1.1% 79.46 0.4% 78.56| -1.1% 79.46| 1.1% 79.36| -0.1% 79.66| 0.4% 82.96| 4.1%| A
Sunny Hi Fruit Strawberry Jam 285 G Strawberry Jam 11256 0.3% 112.48 -0.1%| 113.51 0.9%| 113.40| -0.1% 113.34| -0.1%| 113.86| 0.5%| 119.09| 4.6%|
Sunny 360 G Honey 14259 0.4% 142.36 -0.2%| 140.55| -1.3%| 142.26| 1.2% 144.24| 1.4%| 142.03| -1.5%| 142.25| 0.2%| *
Wescobee squeeze 375 G Honey 220.02| 2.8%| 23153 5.2%| 229.77| -0.8%| 231.49| 0.8% 234.46| 1.3%| 234.14| -0.1%| 234.24| 0.0%| @
TOTAL AVERAGE 2.6% 0.9% 0.2% 0.6% 0.1% 0.3% 1.3%

Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Cheese & Sweet Spreads Price Evolution - Honey Price Movements (%) - Spreads
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The Average Retail Price for the most consumed brands Cheese & Sweet Spreads has increased by 1.3% for the month of
September 2026.
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HYGIENE & PERSONAL CARE PRODUCTS

PRICE ANALYSIS AND MONITORING DIVISION

]

iV
vm.

TOOTHPASTE

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26| % | Apr-26 % May-26 % Jun-26 | % Jul-26 % Aug-26 % Sep-26| %
Aquafresh Whitening Extreme Clean 75 ML Toothpaste 88.81| 0.4%| 88.67| -0.2%| 88.33 -0.4%| 8874 0.5%| 89.17| 0.5% 88.95| -0.3%| 89.38| 0.5% *
Colgate Triple Action 75 ML Toothpaste 64.54| 0.0%| 64.13| -0.6%| 6435 0.3%| 64.30|-0.1%| 6466/ 0.6% 64.96| 0.5%| 6523 0.4% L]
Sensodyne Rapid action 75 ML Toothpaste 263.65| 2.5%| 256.63| -2.7%| 255.94 -0.3% | 256.77| 0.3%| 247.73| -3.5%| 265.89| 7.3%| 276.85| 4.1% *
Aquafresh Herbal 100 ML Toothpaste 64.15( -0.5% | 63.90| -0.4%| 63.83 -0.1%| 64.19| 0.6%| 64.01| -0.3% 64.45| 0.7%| 63.70| -1.2% L ]
Colgate Triple Action 100 ML Toothpaste 69.71| 0.9%| 6857 -1.6%| 68.65 0.1%| 6850| -0.2%| 69.18| 1.0% 68.53| -0.9%| 68.90| 0.5% *
Signal complete 8 100 ML Toothpaste 97.50| 4.6%| 94.12| -3.5%| 96.10 21%| 97.60| 1.6%| 94.73| -2.9% 96.10| 1.5%| 94.63| -1.5% L ]
Dabur (Herbal) 150 G Toothpaste 79.42| 83%| 76.42| -3.8%| 75.71 -0.9%| 80.81| 6.7%| 78.40| -3.0% 78.17| -0.3%| 80.04| 2.4% *

TOTAL AVERAGE

2.3% -1.8% 0.1% 1.3% -1.1% 1.2% 0.8%

Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.
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The Average Retail Price for the most consumed brands Toothpaste has increased by 0.8% for the month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION
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HYGIENE & PERSONAL CARE PRODUCTS s

e,

HAIR SHAMPOO

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %

Vatika 200 ML Hair Shampoo 162.01| -0.3%| 160.43| -1.0%| 170.41 6.2%| 171.40 0.6% 175.13|  2.2%| 171.91| -1.8%| 174.45 1.5% L
Dove 250 ML Hair Shampoo 238.68| 2.5%| 244.31 2.4%| 250.00 2.3%| 250.00 0.0% 236.67| -5.3%| 250.00| 5.6%| 250.00| 0.0% =
Fructis 250 ML Hair Shampoo 288.58| -1.0%| 298.50 3.4%| 293.80| -1.6%| 295.56 0.6% 297.77| 0.7%| 295.00| -0.9%| 296.06| 0.4% L
Garnier Ultra Doux 300 ML Hair Shampoo 269.56( -1.5%| 269.62 0.0%| 273.26 1.3%| 280.07 2.5% 278.87| -0.4%| 278.11| -0.3%| 276.82| -0.5% ¥
L'Oréal Elséve 250 ML Hair Shampoo 29231 -0.6%| 29181 -0.2%| 289.85| -0.7%| 29551 2.0% 297.05| 0.5%| 296.16| -0.3%| 298.57| 0.8% L
Timotei 300 ML Hair Shampoo 197.93| 2.3%| 194.19| -1.9%| 193.64| -0.3%| 196.39 1.4% 202.07| 2.9%| 202.25| 0.1%| 201.20| -0.5% ¥
Palmolive 350 ML Hair Shampoo 227.90( -1.4%| 23592 3.5%| 233.75| -0.9%| 23594 0.9% 237.86| 0.8%| 23591| -0.8%| 238.19 1.0% L
Himalaya 400 ML Hair Shampoo 263.16| -3.2%| 266.78 1.4%| 260.20| -2.5%| 260.33 0.0% 264.21 1.5%| 259.30| -1.9%| 265.20 2.3% L
Tresemmé 900 ML Hair Shampoo 488.98| 1.7%| 48522 -0.8%| 48247 -0.6%| 493.43 2.3%| 49222| -0.2%| 489.93| -0.5%| 497.68 1.6% L
TOTAL AVERAGE -0.2% 0.8% 0.4% 1.1% 0.3% -0.1% 0.7%

Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Hair Shampoo
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The Average Retail Price for the most consumed brands Hair Shampoo has increased by 0.7% for the month of September 2026.
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HYGIENE & PERSONAL CARE PRODUCTS

PRICE ANALYSIS AND MONITORING DIVISION
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SOAP

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Palmolive 90 G Soap 41.15 2.8% 40.45 -1.7% 39.77 -1.7% 40.20 1.1% 40.31 0.3% 40.54| 0.6% 40.29| -0.6% ¥
Protex 90 G Soap 44.91 0.7% 44.42 -1.1% 44.67 0.6% 44.87 0.5% 44.94 0.1% 44.94| 0.0% 4469 -0.5% ¥
Eve 125G Soap 44.68 3.2% 43.42 -2.8% 42.58 -1.9% 43.58 2.4% 43.29| -0.7% 43.46| 0.4% 43.69 0.5% L]
Cler 150 G Soap 61.89| -2.5% 62.96 1.7% 62.85 -0.2% 64.19 2.1% 63.65| -0.8% 63.58| -0.1% 63.74 0.3% L]
Dettol 175 G Soap 72.36 0.1% 7212 -0.3% 73.18 1.5% 74.13 1.3% 74.28 0.2% 7441 0.2% 74.43 0.0% L]
Lux 175 G Soap 58.50| -14.3% 58.69 0.3% 58.59 -0.2% 59.49 1.5% 58.70| -1.3% 58.88| 0.3% 61.06 3.7% L]
TOTAL AVERAGE -1.7% -0.6% -0.3% 1.5% -0.4% 0.2% 0.6%

Price Evolution - Soap
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The Average Retail Price for the most consumed brands Soap has increased by 0.6% for the month of September 2026.

TOILET TISSUE PAPER ROLL

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % | Sep-26 %
Premier Compact x 6 Toilet Paper Rolls 212.08| -0.6%| 212.76 0.3%| 211.67| -0.5%| 213.72| 1.0%| 211.13| -1.2%| 214.85 1.8%| 21501| 0.1%| #*
Sunflower x 6 Toilet Paper Rolls 119.82| 2.3%| 116.17| -3.0%| 116.23 0.1%| 116.87| 0.6%| 122.86| 51%| 116.13| -5.5%| 124.96| 7.6%| #*
Kleenex 2 ply 12 pcs Toilet Paper Rolls 254.76| 0.0%| 254.03| -0.3%| 255.11 0.4%| 259.41| 1.7%| 259.05| -0.1%| 259.04| 0.0%| 306.33| 18.3%| #*
TOTAL AVERAGE 0.6% -1.0% 0.0% 1.1% 1.3% -1.2% 8.6%
Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.
Price Evolution - Toilet Tissue Paper
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The Average Retail Price for the most consumed brands Toilet Tissue Paper Roll has increased by 8.6% for the month of

September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION
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LAUNDRY DETERGENTS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 | %
Avriel Handwash 500 G Washing Powder 126.53| -0.6% 127.84 1.0%| 12881 0.8%| 12731 -1.2%| 127.87 0.4%| 129.48 1.3%| 129.74| 0.2% 1~
OMO Handwash 600 G Washing Powder 104.89| -2.2% 115.92| 10.5%| 104.35| -10.0%| 108.34 3.8%| 107.37 -0.9%| 104.05| -3.1%| 10547 1.4% Ly
Ariel 3 Kg Washing Powder 496.17|  -0.4% 599.71| 20.9%| 491.10| -18.1%| 494.40 0.7%| 493.48 -0.2%| 493.86| 0.1%| 490.66| -0.6% [
Fairy 3 Kg Washing Powder 445.85|  -0.4% 44542|  -0.1%| 444.89| -0.1%| 444.10| -0.2%| 446.31 0.5%| 449.61 0.7%| 447.26| -0.5% dh
Persil 3 Kg Washing Powder 433.50 0.0% 433.50 0.0%| 433.50 0.0%| 433.50 0.0%| 433.50 0.0%| 433.50| 0.0%| 433.50| 0.0% E
La Moricienne 3 L Washing Liquid 314.19 1.0% 311.77| -0.8%| 313.75 0.6%| 314.88 0.4%| 31576 0.3%| 316.38| 0.2%| 315.00| -0.4% dh
Xtra Total 3 L Washing Liquid 356.56| -0.1% 352.36| -1.2%| 355.37 0.9%| 368.78 3.8%| 369.49 0.2%| 369.29| -0.1%| 368.32| -0.3% [
Soupline Lavender 1.35 L Washing Liquid 286.00 0.4% 28551 -0.2%| 281.57| -1.4%| 289.03 2.6%| 286.23 -1.0%| 289.46 1.1%| 288.84| -0.2% dh
TOTAL AVERAGE -0.3% 3.8% -3.4% 1.2% -0.1% 0.0% -0.1%
Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.
Price Evolution - Washing Machine Powder Price Evolution - Washing Liquid
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The Average Retail Price for the most consumed brands Laundry Detergents (Washing Machine Powder & Washing
Liquid) has decreased by 0.1% for the month of September 2026.
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HOME CARE PRODUCTS

PRICE ANALYSIS AND MONITORING DIVISION

HOUSEHOLD CLEANING SUPPLIES

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 | % | Apr26| % |May-26| % | Jun-26 % Jul-26 % | Aug-26| % Sep-26 %
Crest 750 ML Dish Washing Liquid 67.69| -1.6%| 68.07| 0.6%| 67.36| -1.0%| 6824 1.3%| 68.94| 1.0%| 6852 -0.6%| 6839 -0.2%| W
Jewel 750 ML Dish Washing Liquid 62.68| 0.7%| 6251 -0.3%| 6348 1.6%| 63.30| -0.3%| 66.32| 4.8%| 6566 -1.0%| 67.35| 2.6%| M
MIR 750 ML Dish Washing Liquid 82.71| 0.7%| 81.77| -1.1%| 8285 1.3%| 87.35 54%| 8754 0.2%| 8968 24%| 9056 1.0%| %
Wash Ultra 750 ML Dish Washing Liquid 67.64| 0.1%| 7458 10.3%| 75.90| 1.8%| 76.61 0.9%| 7637 -0.3%| 7623 -0.2%| 77.38] 1.5%| H
Cernoscour (Liquid) 750 ML Cleaning Detergents 10315 1.1%| 114.10| 10.6%| 111.61| -22%| 11595 3.9%| 11564 -0.3%| 89.50| -22.6%| 89.50| 0.0%| =
Ajax Fétes des Fleurs 1.25 L Cleaning Detergents 265.07| -0.7%| 263.10| -0.7%| 267.51| 1.7%| 266.44| -0.4%| 26378 -1.0%| 266.36| 1.0%| 266.28| 0.0%| ¥
Jewel 1.25 L Cleaning Detergents 14233 3.7%| 137.86| -3.1%| 137.58| -0.2%| 142.85 3.8%| 141.00| -1.3%| 139.01| -1.4%| 14194 21%| #®
Mr Crest 1.25 L Cleaning Detergents 134.24| -0.5%| 132.81| -1.1%| 13125 -1.2%| 136.04 3.6%| 133.48| -1.9%| 132.71| -0.6%| 133.27| 04%| H
Mr Vif 1.25 L Cleaning Detergents 157.38| 1.5%| 169.82| 7.9%| 17556| 3.4%| 176.19 04%| 17853 1.3%| 172.26| -3.5%| 179.16| 4.0%| *
Mr Propre 1.3 L Cleaning Detergents 273.85| -3.0%| 266.93| -25%| 279.89| 4.9%| 271.82| -2.9%| 273.90| 0.8%| 279.00| 1.9%| 279.00| 0.0%| =
Javel cernol 2 L Cleaning Detergents 143.00| 1.4%| 151.65| 6.0%| 83.50| -44.9%| 99.88| 19.6%| 83.50| -16.4%| 83.50| 0.0%| 152.44| 82.6%|
Duck 500 ML Gel WC 121.98| 1.5%| 121.51| -0.4%| 12021 -1.1%| 123.03 2.3%| 122.84| -0.2%| 122.25| -0.5%| 124.18| 1.6%| M
Harpic 500 ML Gel WC 114.61| -0.4%| 109.54| -4.4%| 121.89| 11.3%| 131.21 7.7%| 130.86| -0.3%| 132.38| 1.2%| 13258 0.1%| &
TOTAL AVERAGE 0.4% 1.7% -1.9% 3.5% -1.0% -1.8% 7.4%
Note: The prices presented in the above table represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.
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The Average Retail Price for the most consumed brands Household Cleaning Supplies (Dish Washing Liquid, Cleaning
Detergents & Gel WC) have increased by 7.4% for the month of September 2026.
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PRICE ANALYSIS AND MONITORING DIVISION

HOME CARE PRODUCTS

KITCHEN TISSUE PAPER TOWELS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Carlton 2 plies 100 Kitchen Paper Roll 95.17 2.4% 94.03| -1.2% 94.93 1.0% 94.78 -0.2% 93.94 -0.9% 94.94 1.1% 95.41 0.5% L)l
Premier x 2 Kitchen Paper Roll 136.79 0.4%| 13576 -0.7% 136.12 0.3%| 136.39 0.2% 135.87 -0.4% 137.78 1.4%| 135.90| -1.4% ¥
Smooth x 2 Kitchen Paper Roll 102.06| -2.0%| 100.71| -1.3% 103.39 2.7%| 110.19 6.6% 105.00 -4.7% 102.69 -2.2%| 101.77 -0.9% ¥
Sunflower x 2 Kitchen Paper Roll 9747 -3.4% 98.56 1.1% 99.93 1.4% 99.22 -0.7% 98.00 -1.2% 102.17 4.3% 96.78| -5.3% ¥
Scottex 2pcs Kitchen Paper Roll 95.18| -1.1% 94.73| -0.5% 114.70| 21.1% 98.60| -14.0% 95.00 -3.6% 93.24 -1.9% 93.45 0.2% L)l
TOTAL AVERAGE -0.7% -0.5% 5.3% -1.6% -2.2% 0.5% -1.4%
Price Evolution - Kitchen Paper Towels
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The Average Retail Price for the most consumed brands Kitchen Tissue Paper Towel has decreased by 1.4% for the month
of September 2026.

DOG DRY PELLETS

AVERAGE RETAIL PRICE

MOST CONSUMED BRANDS CATEGORY Mar-26 % Apr-26 % May-26 % Jun-26 % Jul-26 % Aug-26 % Sep-26 %
Pongo baby 1.5 Kg Dog Dry Pellets 226.07 0.6%| 221.95| -1.8% 231.89 4.5%| 220.72 -4.8% 225.92 2.4% 225.28 -0.3%| 225.18| 0.0% ¥
Mimil Puppy 2 Kg Dog Dry Pellets 232.28| -4.4%| 23261 0.1% 240.03 3.2%| 238.40 -0.7% 237.83 -0.2% 238.61 0.3%| 230.83| -3.3% ¥
Pedigree Puppy 2.7 Kg Dog Dry Pellets 826.92 0.0%| 821.81| -0.6% 827.40 0.7%| 819.63 -0.9% 815.51 -0.5% 817.72 0.3%| 827.72| 1.2% *
TOTAL AVERAGE -1.3% -0.8% 2.8% -2.1% 0.5% 0.1% -0.7%

Note: The prices presented in the above tables represent the average retail prices collected from selected supermarkets during the survey period. They are
intended to provide an overall indication of prevailing market prices and do not necessarily reflect the exact selling price of any individual supermarket.

Price Evolution - Dog Dry Pellets
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The Average Retail Price for the most consumed brands Dog Dry Pellets have decreased by 0.7% for the month of September
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